CUJIABYC HABYAJIBHOI TUCHUILJITHUA «<AHTJAIHCBKA MOBA»

Bukiaagau kypcy Konicanuenko AxHa BitamniiBHa

KonrakTHa indopmanin
BHKJIagava (e-mail), kox
Kypcy B Google

e-mail: a.kolisnychenko@duikt.edu.ua
Koz Kypey B Google Classroom — zw3yfr7e

Classroom
I'anyss 3HaHB 07 YnpaBiiHHS Ta aqMiHICTpyBaHHS PiBenb BHIIOI OCBiTH OakanaBp
CrneuiajabHicTb 073 MeHemKMEHT Cemectp 1-2
OcBiTHs porpama MenemxmenT Tun pucuunIiHu O00B’sA3K0Ba
. 3a BUIaMH 3aHATH:
Oo6csr: Kpenuris ECTS Tomun Jlexuitt CeMiHapChKHX 3aHSITh TTpakTHIHUX 3aHATH JlaGopaTopHuUX 3aHAITh CamocriiiHa MiIT0TOBKA
10 300 4 - 134 - 162
AHOTAIUA KYPCY

B3aeMo03B’S130K Y CTPYKTYPHO-JIOTi4HIiii cxemi

OCBiTHI KOMITOHEHTH, SIKi IEpEAYIOTh BUBUEHHIO

bazoBwuii piBeHb BOJIOMIHHS 1IHO36MHOIO MOBOIO He HIk4Ye B1 3a 3arapHOEBPONEHCHKOIO TITKAIOK0 OIiHIOBAHHS,
ONAHOBAHMI B PE3yNIbTATI MPOXOIKEHHS IMIKUJILHOT IPOrpaMu

OCBITHI KOMIIOHEHTH IS IKUX € 0a30BOIO

[IpoioBKeHHsT BUBYEHHS AMCIMILTIHN «]HO3eMHa MOBa» 3 METOIO OBOJIOJIHHAM piBHeM B1+

Mera kypcey:

OBonominHsA B MeXaxX piBHSA B2 OCHOBHUMH BHAaMH MOBJICHHEBOI misuTbHOCTI (M) — aymitoBaHHSM, TOBOPIHHSIM, YATAHHSAM Ta MHUCHMOM, SKi HEOOX1THI IS
onepxanHs npodeciitHo mWiHHOI iHGOpMAIlil 3 aBTCHTHYHHUX JDKEpeNl Ta Uil 3a0e3ledYeHHs] KOMYHIKATUBHOI CIIPOMOXHOCTI Ipu oOMiHiI iHdopMmarlieo Ha
1HO3eMHIM MOBi Ui BHpIIIEHHS MpodeciiHUX 1 3BHYAHUX KOMYHIKaTUBHHMX 3aBAaHb B YCHIM Ta MUCBMOBIM ¢opmax — (opMyBaHHS MOBJICHHEBOT
KOMIIETEHIIii, HeOOXiTHOT JuIst peanizalii eeKTHBHOTO MIJIOBOTO CIIJIKYBaHHS B KOHTEKCTI II00aii3allii Ta mipKUTaIi3amii i yCimHoro AOCATHEHHS IUIeH y
npodeciiiHiil Tany3, 3HAHOMCTBA 13 CBITOBHM JIOCBIZIOM 1 TOCATHEHHSIMH Y cepi iHPopMaliifHUX TEXHOJIOTIH Ta iX BUKOPUCTAHHS Y MPAKTUYHIN IisSUIBHOCTI,

PO3BUTOK CaMOCTIHHOCTI, KPEaTUBHOCTI Ta HEOPAMHAPHOCTI Y TIOEAHAHHI 3 (hOpMYBaHHAM NMPOQECIiTHO 3HATYIIUX MOBHUX KOMIIETEHITIH.

KoMneTeHTHOCTI BiANMOBIHO 10 OCBITHBLOI MporpamMu

Soft- skills / 3araapni komnerentHocti (3K)

Hard-sKkills / Cneniaabni komnerenTHocTi (CK)

3K1. 3aaTHicTh 10 aOCTPaKTHOrO MUCIICHHS, aHAITI3Y Ta CHHTE3Y.

3K4. 3naTHiCTb CHiNKYyBaTHCS AEP’KaBHOIO MOBOIO SIK YCHO, TaK i IIMCHMOBO.

3KS. 3natHicTh CITTKyBaTHCS iHO3EMHOIO MOBOJO.

3K6. 31aTHICTh BUMTHCS W OBOJIOMIBATH CYJaCHUMH 3HAHHSIMHU.

3K7. 3patHicTh 10 momyky, o0poOaeHHs Ta aHami3y iHpopMalii 3 pi3HUX HKeped.
3K8. 3maTHicTh 3aCTOCOBYBATH 3HAHHS 1 HABHYKH Y IPAKTUYHUX CUTYalisX.

3K9. 3naTHicTh BUKOPHCTOBYBATH 1H(POKOMYHIKAIIHHI TEXHOJIOTII.
3K11.3naTHicTh npuiAMaTH OOTPYHTOBAHI PIllICHHS.

3K12.3paTHicTh paIioBaTH B KOMaHIi.

3K13.31aTHICTh IiATH HA OCHOBI €THYHUX MipKYBaHb.

CK1.Po3BuBaTH €aMOCTIHHICTh, KPEATHBHICTh Ta HEOPAWHAPHICTh Y TOEIHAHHI 3
dopmyBaHHAM TpodeciiHO 3HAUYNUX MOBHUX KOMIICTEHIIIH, SKi BiJIOBIIAIOTh
KBaMQIKAMIHHAM  XapaKTePUCTHKAM MOBHY(JTiIHTBiCTHYHY ), MOBIICHHEBY
(KOMYHIKaTHBHY) Ta COMIOKYILTYpHY (KpaiHO3HABUY Ta JIIHTBOKPAiHO3HABY ).
CK2.Po3BuBaTH BMiHHS BUKOPHUCTOBYBAaTH HABUYKHU BOJIOJIHHS 1HO3EMHOIO MOBOIO JIJIS
YAOCKOHAJICHHsI TpodeciiHOl MisSUTBHOCTI Ta MiABUIICHHS PiBHA 11 €peKTUBHOCTI.
CK3.DopmyBaTs 31aTHICTh KOPUCTYBATHCH 1HO3EMHOIO MOBOIO JIJIs JIOCSATHEHHS TIEBHUX
(GYHKIIOHANBHUX IIiJIEH B 3aJIeKHOCTI BiJi OCOONMBOCTEW CcolialibHOI Ta mpodeciiiHol
B3a€MOJIi: BiJ cHUTyamii, cTaTyCy CHIBPO3MOBHHKIB H ajpecata MOBH Ta IHIIUX
(haKTOpiB, MO CTOCYIOTHCS MPArMaTHKH JTIJIOBOTO CITIJIKYBAaHHS.




|

3K14.3gatHicTh peanmizyBaTH CBOI TpaBa 1 OOOB’SI3KM SIK UeHA CYCIUIBCTBA,
CBIZJOMJTIOBATH IIHHOCTI TPOMAaJSHCHKOTO (BITPHOTO JEMOKPATHUYHOTO) CYCHIIBCTBA
a HEOOXI1IHICTB HOro CTaJa0ro po3BUTKY, BEPXOBEHCTBA IpaBa, npas 1 cobox moaunu | CK4.Jlomomaratn  MailOyTHIM  cremiamictaMm  y  (OpMyBaHHI  3arajbHHX
rpoMajissHuHA B YKpaiHi. KOMITETCHTHOCTEH 3 METOIO0 PO3BUTKY iXHBOI OCOOMCTOI MOTHBAMIi(IIIHHOCTEH, i71ealTiB);
3K15. 3patHicTs 30epiratu Ta NPUMHOXYBAaTH MOpPAJIbHI, KyJbTYPHI, HayKOBI|3MIIIHIOBATH BIIEBHEHICTh CTYJCHTIB K KOPUCTYBadiB MOBH, 8 TaKOX IXHE IMO3UTHBHE
IIHHOCTI 1 JOCSATHEHHS CYCIUIBCTBA HAa OCHOBI PO3YMiHHS iCTOpii  Ta|CTaBJICHHS 0 BUBYEHHS iHO3€MHOI MOBH.

3aKOHOMIPHOCTEH PO3BUTKY MPEAMETHOT 00JacTi, Tl Miclis y 3arajibHill cuctemi 3HaHb | CKS.CrpusTy cTaHOBIEHHIO KPUTHUYHOI'O CaMOYCBIJJOMIJIEHHS Ta YMiHb CIIJIKYBaTHUCh 1
PO TMPHUPOAY 1 CYCIIBCTBO Ta y PO3BHUTKY CYCIIIBCTBA, TEXHIKA 1 TEXHOJOTIH, | pOOUTH BaroMHii BHECOK Y MI>KHAPOHE CEPEIOBHIIE, IO MTOCTIHHO 3MIHIOETHCA.
BUKOPUCTOBYBaTH pi3HI BUIM Ta (OpMH pyXOBOI aKTHBHOCTI MAJSl aKTHBHOTO
BiJIIOYMHKY Ta BEIEHHS 3/I0POBOTO CIIOCOOY JKUATTSI.

IIporpamui pe3yabtatu HaBuanHs (I1P)

[1P1. ®opmyBaTH y CTYIEHTIB 3araibHi KOMIETEHIIiT (IeKIapaTUBHI 3HAHHSA, BMiHHS Ta HABUYKH, BMIHHSI YYUTHCS, KOMIIETEHTHICTh HABYAHHS BITPOJOBXK JKUTTS).

[1P4. CripusiTi pO3BUTKY 3[I0HOCTEH O CAMOOIIIHIOBaHHS Ta 3AaTHOCTI IO CAMOCTIHOTO HaBYaHHS, IO JO3BOJISATHME CTYJEHTaM MPOJIOBKYBaTH OCBITY B aKaJeMIqHOMY Ta
npodeciiHOMY cepenoBHII K MMig Yac HapyaHHs y 3BO, Tak i micis oTpUMaHHs JUIJIOMa PO BHILY OCBITY.

[1P12.CopmyBaru BMiHHs 3IHCHIOBaTH €()EKTUBHY KOMYHIKAIIiI0, apTYMEHTYBAaTH CBOIO MO3UIIiI0, BUKOPUCTOBYBATH CydacHI iH(OpMalliliHi Ta KOMYHIKalliiHi
TEXHOJIOTI1 y podeciiiHiii cdepi Ha 3acagax cOmiagbHOI BIAMOBIATFHOCTI, MPABOBUX Ta €TUYHUX HOPM.

OPI'AHI3AIUSA HABYAHHSA

Bun OuinoBanHs

Tema, onuc TeMH
3aHATTS 3a TeMy

@opmu i MeTOAY HABYAHHS/MIUTAHHS 10 CAMOCTIiitHOT po6oTH

Moayas 1

3microBuii Moay.6 1. Organisations

Tema 1. Brands
3namu: NeKcUKO-TpaMaTHy4Hi SBHUINA Ta (OHETUYHI acleKTH B MeXax MpOorpaMu Ta o0Cs3i, JOCTaTHROMY JJIsl 3a0e3Me4eHHs] HeoOXiMHOI KOMYHIKaTUBHOI CIIPOMOXKHOCTI MPH
0o0OMiHi iHpOpMaIIi€r0 IHO3EMHOIO MOBOIO IJIsl BUPIMIEHHS MPO(eCciHHNX Ta 3BUYAHHAX KOMYHIKaTHBHHX 3aB/IaHb B YCHOMY Ta TUCEMHOMY MOBJICHHI,

Bmimu: Opartu aKTUBHY y9acTh y IIACKYCIIX 3 npodeciiino 3HAYYTIAX poOem, 0OTPYHTOBYBATH BJIACHY TOUYKY 30py;
Dopmyesannsn komnemenuii: 3K1, 3K4, 3K6, 3K7, 3K11
Ilpozpamni pesynomamu naguanna: 11PH2, [TIPH4, [IPH12

Pexomendosani oxcepena: 1-4

Jlexmis 1 . .
3anstra 1.1 Introductory lecture 2 rox [NosicHIOBaNTbHO-1TIOCTPAaTUBHUM, TECTYBAaHHS , ONTUTYBaHHS
Tpairirise VYcHe ONUTYBaHHS, CUTYyalliiiHe 3aBIaHHS, «KPYTIIHHA CTLI»
3ansTra 1.2. Brand management 3aHATTA 1 12 GamiB o ’ yat A » <KDY . ’
2 rox «MO3KOBHH IITYpM», POJIbOBA I'Pa, HABYaJIbHA JIUCKYCis, TECTyBaHHS
3anstra 1.3. Successful brand IIpakTrune 12 GaniB VYcHe onUTyBaHHS, CUTYyaliiiHE 3aBIAHHSA, KKPYTJIHH CTI,




3AHATTS 2 . .
2 rox «MO3KOBHH ILTYPM», POJIbOBA I'pa, HaBYAJIbHA JUCKYCIisl, TECTyBaHHS
Hpaxrise VYcHe onuTyBaHHA, CUTYyalliliHE 3aBIaHHA, «KPYIJIHH CTUD)
3anstra 1.4. Building luxury brand 3aHATTSA 3 12 GaiiB Y ’ M » Py . ’
2 rox «MO3KOBHH ILTYPM», POJIbOBA I'pa, HaBYaJIbHA JUCKYCIisl, TECTyBaHHS
. CamocriiiHa . .
Marketing strategy. poBota 12 GaniB IpesenTanis, Case study

Tema 2. Travel

3Hnamu: NeKCUKO-TpaMaTHYHI sBUMIA Ta (POHETUYHI acleKTH B MEXaxX MPOTrpaMH Ta 00cs3i, JOCTaTHROMY I 3abe3nedeHHs] HeoOXiTHOI KOMYHIKATUBHOI CITPOMOXKHOCTI TTPH
oOMiHi iHpOpMAITi€t0 IHO3eMHOI0 MOBOIO ISl BUPILICHHS MPOQeCiifHNX Ta 3BUYaiHUX KOMYHIKaTUBHHUX 3aBJaHb B YCHOMY Ta ICEMHOMY MOBJICHHI;

Buimu: Oparu AKTUBHY y4acThb y JTUCKYCIsIX i3 npodeciiiHo 3HAYYIIHUX npobiem, OOIPYHTOBYBaTH BJIACHY TOUKY 30py;
Dopmysanna komnemenuii: 3K1, 3K4, 3K6, 3K7, 3K11

Hpozpamui pezynomamu nasuanna: 11IPH2, [IPH4, ITPH12

Pexomenoosani oncepena: 1-4

Tipaxmrami VYcHe onUTYyBaHHS, CHUTYyallHHE 3aBIAHH, KPYIJIMHA CTIIDY
3ansarrs 2.1. British and American English 3aHATTS 4-5 12 GaiiB Y ’ y » KPY . ’
4 ron «MO3KOBHUH IITYpM», POJIbOBA T'pa, HaBYAJIbHA IUCKYCisl, TECTYBaHHS
TpaxTine VcHe onUTYBaHHs, CUTYyaliliHE 3aBAAHHS, «KKPYIJIMH CTLDY
3angrra 2.2. Hotels 3aHATTS 6-7 12 GaniB Vy i Y » “KpY . i
4 rox «MO3KOBHUH IITYpM», POJIbOBA T'pa, HABYAJIbHA TUCKYCisl, TECTYBaHHS
TpaxTuine VYcHe onuTyBaHHS, CUTYAIliliHE 3aBIaHHSA, «KPYIJIAN CTLD
3ansarra 2.3. What business travellers want 3aHATTA 8 12 GaniB Vy ’ Y » «KpY . ’
2 rox «MO3KOBHUH IITypM», POJIbOBA TPa, HABYAIbHA TUCKYCisl, TECTYBaHHSI
IpaxTii VcHe onuTyBaHHs, CUTYaLiliHE 3aBIAHHS, «KPYIJIMI CTLDY
3ansarrs 2.4. Future developments in the business travel market 3aHATTA 9-10 12 GamiB Y ’ Y » CKPY . ’
41ox «MO3KOBHH IITYypM», POILOBA TPpa, HABYAJIbHA JUCKYCisl, TECTyBAaHHS
.y CamMocriiina . .
Airlines pobora 12 GaniB [Ipesenramis, Case study

Tema 3. Organisation. Change

3namu: NeKCUKO-TpaMaTUy4Hi sIBULIA Ta (JOHETHYHI acleKTH B MEXax MporpaMu Ta o0cs3i, JOCTaTHROMY Ul 3a0e3neueHHs HeoOXiqHOT KOMYHIKaTHBHOI CIIPOMOXKHOCTI MPH
0oOMiHi iHpOpMaIIi€r0 IHO3EMHOIO MOBOIO JIs1 BUPIIIEHHS MPO(eCiHHNX Ta 3BUYAHNX KOMYHIKaTHBHHX 3aB/IaHb B YCHOMY Ta TUCEMHOMY MOBJICHHI,

Buimu: Oparu aKTUBHY y4acThb y JUCKYCIsIX i3 npodeciiiHo 3HAYYIINX npobiem, OOTPYHTOBYBaTH BJIACHY TOYKY 30py;
Dopmyeanns komnemenuiu: 3K1, 3K4, 3K6, 3K7, 3K11

Ilpozpamni pesynomamu naguannsa: 11PH2, [TIPH4, [IPH12

Pexomenoosani oxncepena: 1-4




Ipaxmirane VcHe onuTyBaHHs, CUTYaLiliHE 3aBIAHHS, «KPYIJIMI CTLDY
3anatTa 3.1. Company structure 3aHsTTs 11 12 6ani Y ’ Y » CKPY . ’
«MO3KOBHH HITYpM», POJIbOBA I'Pa, HaBYaJIbHA JUCKYCis, TECTYBaHHS
2 rox ’
[pakTryni
. 3aHATTd 12- . VcHe OnUTYBaHHs, CHUTYalilHE 3aBIaHH, «KPYIJIMHA CTIID
3ansarts 3.2. A successful organization 12 6ani Y ’ yart A - CKPY . ’
13 «MO3KOBHUH IITYpM», POJIbOBA TPa, HABYAJIbHA JTIUCKYCisl, TECTYBaHHS
4 ron.
[paxTrani
. 3agaTTd 14- . VcHe onUTYBaHHs, CUTYyaLiliHe 3aBAaHHS, «KKPYIJIMH CTIDY
3anstra 3.3. Describing changes 12 GamniB Y ’ yart A » Py . ’
15 «MO3KOBHUH IITYypM», POJIbOBA TPa, HABYAJIbHA JIUCKYCisl, TECTYBaHHS
4 ron.
IIpakTrani
. . 3aHATTA 16- . VcHe onuTyBaHHS, CUTYyaliliHe 3aBAaHHS, «KKPYIJIMI CTIDY
3anstra 3.4. Helping companies to change 12 6anis Y ’ yart A » Py . ’
17 «MO3KOBUH IITYypM», POJIOBA TPa, HABYAIbHA TUCKYCisl, TECTYBaHHS
4 ron.
CamocriiiHa . .
Company profile 12 GamiB [Ipesenranis, Case study
pobora ’

Tema 4. Money_

3namu: NeKCUKO-TpaMaTHYHI SBUIIA Ta (OHETHYHI aclEeKTH B MEXaxX MPOrpaMH Ta 00cs3i, JOCTaTHROMY Ui 3abe3nedeHHs] HeoOXiTHOI KOMYHIKATUBHOI CITIPOMOXKHOCTI TPH
0OMiHi iHpOpMaIli€l0 IHO3eMHOI0 MOBOIO ISl BUPIICHHS MPOoQeCciifHuX Ta 3BUYaiiHUX KOMYHIKaTUBHHUX 3aBJaHb B YCHOMY Ta IHCEMHOMY MOBJICHHI;

Buimu: Oparu AKTUBHY y4acThb y JHUCKYCIIX i3 mpodeciitHo 3HAYYIIHX npobinem, 0OI'PYHTOBYBaTH BJIACHY TOUKY 30py;
Dopmysanna komnemenuii: 3K1, 3K4, 3K6, 3K7, 3K11

Ipozpamni pesynomamu naguannsa: 11PH2, ITIPH4, [TPH12

Pexomenodosani oxcepena: 1-4

[pakTuuni
. . 3aHATTS 18- . VcHe onuTyBaHHs, CUTYaLiiHE 3aBIAHHS, «KKPYIVIMH CTLDY
3ansrrs 4.1. Financial terms 12 GamiB Vy i yan A » «Kpy . >
19 «MO3KOBHUH IITypM», POJIHOBA TPa, HABYAIbHA TUCKYCisl, TECTYBaHHS
4 rom.
HpaxTune VYcHe OnUTYBaHHS, CHUTyaliHHE 3aBIAHH, «KPYIJIMHA CTIIDY
3ansarrs 4.2. Managing investments 3aasTTs 20 12 GaiiB Y ’ y » KPY . ’
b 9
2 rox «MO3KOBHUH IITYpM», POJIbOBA I'pa, HAaBYAJIbHA TUCKYCisl, TECTYBaHHS
IIpakTrani
o 3aHATTS 21- . VcHe onuTyBaHHs, CUTYaLiliHE 3aBAAHHS, «KKPYIJIMH CTLDY
3ansarrs 4.3. Describing trends 12 GaniB Y ’ yatt A » <KDY . ’
22 «MO3KOBUH IITYypM», POJIOBA TPa, HABYAIbHA TIUCKYCisl, TECTYBaHHS
4 ron,.
IIpakTrani
3aHATTA 23- . VcHe onuTyBaHHs, CUTYaLiliHE 3aBIAHHS, «KPYIJIMI CTLDY
3ansarra 4.4. Profit 12 Ganis uy i yan A » “KpY . i
24 «MO3KOBUH IITypM», POJIbOBA TPa, HABYAIbHA TUCKYCisl, TECTYBaHHS
4 ron.




[paxTryni
3aHATTS 25- . VYcHe onuTyBaHHS, CUTYyalliiHE 3aBAAHHS, KKPYTIUH CTIID
3anarts 4.5. Bankruptcy 12 Gamis Y ’ yatt A » KPY . ’
26 «MO3KOBHUH IITYpM», POJIbOBA TPa, HABYAJIbHA JTIUCKYCisl, TECTYBaHHS
4 ron.
CamocriiiHa . .
Graphs 12 Ganis [Ipesenramis, Case study
pobora

Tema 5. Advertising

3Hamu: NEKCUKO-TpaMaTHYHI siBUIA Ta (POHETUYHI aCIIEKTH B MEXaxX MPOrpaMu Ta 00Cs3i, JOCTaTHROMY JUIs 3a0e3reueHHs] HeoOXiTHOI KOMYHIKATUBHOI CITPOMOXKHOCTI MPHU
0oOMiHi iHpOpMaIli€l0 IHO3eMHOI0 MOBOIO ISl BUPIIICHHS MPOoQeCciifHuX Ta 3BUYailHUX KOMYHIKaTUBHHUX 3aBJaHb B YCHOMY Ta IHICEMHOMY MOBJICHHI;

Bmimu: Opatu AKTHUBHY y4acTb y JTUCKYCIIX i3 rpoeciiHo 3HAYYIIUX mpobiem, 0OTpyHTOBYBaTH BJIACHY TOUKY 30py;
Dopmysanns komnemenuii: 3K1, 3K4, 3K6, 3K7, 3K11

IIpozpamni pesynomamu nasuanna: [1IPH2, ITIPH4, IIPH12

Pexomendoeani oxcepena: 1-4

TpakTine YcHe onuTyBaHHS, CUTYyalliiiHe 3aBJaHHS, KPYTJIAN CTIID)
3ansarrsa 5.1. Advertising media and methods 3aHATTS 27 12 6ani Y ’ y » KPY . ’
2 rox «MO3KOBHUH IITypM», POJIbOBA TPa, HABYAIbHA TUCKYCisl, TECTYBaHHS;
[paxTryni
. . 3aHATTS 28- . YcHe onuTyBaHHS, CUTYyalliiHE 3aBJaHHs, «KPYTJIUN CTLI
3anarts 5.2. A new kind of campaign 12 GamiB Y ’ yatt A » KPY . ’
29 «MO3KOBHUH IITYpM», POJIbOBA TPa, HABYAJIbHA JIUCKYCisl, TECTYBaHHS
4 ron.
[IpakTrani
.. 3aHaTT 30- . YcHe onuTyBaHHS, CUTYyaIliHE 3aBJIaHHs, «KPYTJIUN CTLD)
3anarTs 5.3. How advertising works 12 GairiB Y ’ yatt A » KDY . ’
31 «MO3KOBHUH IITYpM», POJIbOBA TPa, HABYAJIbHA JIUCKYCisl, TECTYBaHHS
4 ron.
Hpaxriane YcHe onuTyBaHHS, CUTYyalliliHE 3aBJIaHHs, KPYTJIAN CTLID)
3anstra 5.4. Live advertisement or publicity stunts 3aHATTA 32 12 GauniB Y ’ y » KDY . ’
2 rox «MO3KOBHH IITYpM», POJIbOBA T'pa, HAaBYAJIbHA IUCKYCisl, TECTYBaHHS
IIpakTrani
.. 3aHATTA 33- . YcHe onuTyBaHHS, CUTYyalliiiHe 3aBJaHHS, «KPYTJIAN CTID)
3ansaTra 5.5. Advertising agency 12 6anis Y ’ yart A » Py . ’
34 «MO3KOBUH IITYypM», POJIOBA TPa, HABYAIbHA JTUCKYCisl, TECTYBaHHS
4 ron.
IIpakTrani
. . . 3aHATTS 35- . YcHe onMTYBaHHSA, CUTYaIliiHE 3aBAaHHS, «KPYTIUH CTIIDY
3ansaTra 5.6. Starting and structuring presentations 12 6aniB Y ’ yart A » Py . ’
36 «MO3KOBHUH IITypM», POJIOBA TPa, HABYAIbHA TUCKYCisl, TECTYBaHHS
4 ron.
. . . CamocriiiHa . .
Unique Selling Points 12 GaniB [IpesenTauis, Case study
pobora

3micToBuii Moayas 2. Running a business




Tema 1. Human resources

3Hamu: TEKCUKO-TpaMaTHYHI SBUINA Ta (POHETHYHI aCTIEKTH B MeEXaX MPOrpaMu Ta 00Cs3i, TOCTaTHROMY IS 3a0e3MeueHHsT HeoOXiMHOT KOMYHIKATHBHOI CITPOMOXKHOCTI TIPH
oOMiHi iH(pOpMaIIi€r0 IHO3EMHOIO MOBOIO ISl BUPIMIEHHS MPO(eCciHHNX Ta 3BUYAHNX KOMYHIKaTHBHHX 3aB/IaHb B YCHOMY Ta TUCEMHOMY MOBJICHHI,

Byimu: Oparu aKTUBHY y4acThb y JHUCKYCIIX i3 npodeciitHo 3HA4YIIHIX npobiem, 0OI'pyHTOBYBaTH BJIACHY TOUKY 30py;
Dopmyeannsn komnemenuyin: 3K1, 3K4, 3K6, 3K7, 3K11

Ipozpamni pesynomamu naguannsa: 11PH2, ITIPH4, [IPH12

Pexomendosani oxcepena: 1-4

Jlexmis 1 . N
3anstra 1.1 Introductory lecture 2 rox [TosicHIOBaNTbHO-1TFOCTPATUBHUMN, TECTYBAaHHS , ONTUTYBAaHHS
TpakTiins YcHe OmnMUTYBaHHS CUTyalliiHe 3aBAaHHs, «KPYIJHHA CTiLD»
3anarts 1.2. Employing the right people 3aHATTA 1-2 12 6aniB ury ’ Y ’ Py ’
4 rox «MO3KOBHH IITYPM», POJIbOBA Ipa, HABYAIbHA JTUCKYCISl, TECTyBaHHS
[pakTryni . . .
anstis 1.3, Women at work sansTIs 3-4 12 Gais YcHe omnMTyBaHHS, ~ CUTYyalliiHE 3aBIaHHS, «KPYTJIHH CTUD»,
- 4 ron «MO3KOBHH IITYPM», POJIbOBA Ipa, HABYAIbHA JTUCKYCIsl, TECTyBaHHS
[pakTryni . . .
Sansrrs 1.4, Finding a job SAHSTTS 5 12 Gais YcHe omnMTyBaHHS, ~ CUTYyalliiHE 3aBIAHHS, «KPYTJIHH CTLD»,
o 2 rox «MO3KOBHUH IITYpM», POJIbOBA TPa, HABYAJIbHA JIUCKYCisl, TECTYBaHHS
Tpaxriani YcHe onuTyBaHHsA CUTyaIlillHe 3aBOaHHS, «KPYTJIMHA CTil»
3ansarts 1.5. Recruitment specialist 3aHATTS 6-7 12 Gani Ty ’ y ’ Py ’
4 ron «MO3KOBHUH IITYypM», POJIbOBA TPa, HABYAJIbHA JIUCKYCisl, TECTYBaHHS
Tpaxriani YcHe onuTyBaHHsA CUTYyallillHe 3aBOaHHS, «KPYTJIHHA CTil»
3ansarrsa 1.6. Contract conditions 3aHATTA 8-9 12 6ani Hry ’ y ’ py ’
4 ron «MO3KOBHH IITYPM», POJIOBA Tpa, HABYAIbHA JTUCKYCIsl, TECTyBaHHS
Hpaicrirmi YcHe onuTyBaHHS CUTyalliiHe 3aBIaHHs, «KPYIJMHA CTiD»
3ansarrsa 1.7. Offering employment 3aasTTs 10 12 6ani Ty ’ Y ’ by ’
2 rox «MO3KOBHH ITYPM», POJIOBA Tpa, HaBYAIbHA JTIUCKYCIsl, TECTyBaHHS
: Camocriiina . .
Mind map 12 GaiB [pesenranis, Case study
pobota

Tema 2. International markets

3namu: NeKcUKO-TpaMaTUy4Hi SBHUINA Ta (OHETUYHI acleKTH B MEXax MpOorpaMu Ta o0Cs3i, JOCTaTHROMY JJIsl 3a0e3MeueHHs] HeoOXiMHOI KOMYHIKaTUBHOI CIIPOMOXKHOCTI MPH
0o0OMiHi iHpOpMaIIi€r0 IHO3EMHOIO MOBOIO ISl BUPIMIEHHS MPO(eCiHHNX Ta 3BUYAHAX KOMYHIKaTHBHHX 3aB/IaHb B YCHOMY Ta TUCEMHOMY MOBJICHHI,

Buimu: Oparu aKTUBHY y4acThb y TIACKYCisTX i3 npodeciitHo 3HATYITAX pooIeM, OOTPYHTOBYBATH BJIACHY TOUKY 30pY;
Dopmyesannsa komnemenuin: 3K1, 3K4, 3K6, 3K7, 3K11

IIpozpamni pesynomamu nasuanna: [1IPH2, I11IPH4, TIPH12

Pexomenodosani oxcepena: 1-4

[TpakTiuHi 12 Gais VYcHe onUTyBaHHS, CUTYyaliiiHe 3aBIaHHA, KPYTIHHA CTI,

3ansarrsa 2.1. Free trade o .
3auaTTa 11- «MO3KOBHH IITYPM», POJIOBA I'pa, HABYAIbHA TUCKYCIsl, TECTYBaHHS




12
4 ron
[TpakTruni
. . 3aHATTS 13- . YCHe ONMUTYBaHHS, CUTYyalliiiHe 3aBIaHHS, «KPYTIIHHA CTLT
3ansarrs 2.2. Trading between countries 12 6ani Y ’ yat A » KDY . ’
14 «MO3KOBHH IITYPM», POJIbOBA I'pa, HABYAIbHA TUCKYCIsl, TECTYBaHHS
4 rog
[IpakTuune v . .
.. . CHE OIIMTYBAHHA, CHUTYALIWHC 3aBAaHHA, KKPYIJIUU CTUI»
3ansartsa 2.3. Competition 3aHATTA 15 12 6anis Y ’ yatt A » KPY . ’
2 «MO3KOBUHU HITYPM», POJIbOBA I'pa, HaBYaJIbHa JUCKYCls, TCCTYyBaHHA
roj
IIpakTrune v . T
. L . CHE ONMUTYBAHHS, CUTYAIlii{HE 3aBAaHHSI, KKPYTIIUI CTLID)
3anatrs 2.4. Training for negotiating 3aHATTA 16 12 GaiiB Y ’ yat A » KDY ) ’
b 9 9
2 ron «MO3KOBHH IITYpM», POJIbOBA IPa, HaBYaIbHA TUCKYCis, TECTYBaHHS
IIpaxTryne v - A
L : CHE ONMTYBAHHS, CHUTYAIliiiHE 3aBIaHHs, KKPYTJIHH CTI/»
3anaTra 2.5. Negotiating 3aHATTS 17 12 GamniB Y ’ yatt A » Py ) ’
2 «MO3KOBHHU HITYPM», POJIbOBA I'pa, HaBYaJIbHa JUCKYCld, TCCTYBaHHA
roj
IIpakTrnune v - T
L . CHE ONMUTYBAHHS, CUTYAIliiiHE 3aBIaHHSI, «KPYTIIHH CTLD)
3amsTrs 2.6. Negotiating expert 3aHATTS 18 12 6aiiB Y ’ yat A » <KDY . ’
N «MO3KOBHH IITYPM», POJIbOBA I'pa, HABYAIbHA TUCKYCIsl, TECTyBaHHS
roj
— Camocriiina . .
The Art of Winning pobota 12 GaniB IIpesenraris, Case study

Tema 3. Ethics

3Hamu: TEKCUKO-TpaMaTHYHI SBUINA Ta (JOHETHUYHI aCTIEKTH B MeXaX MPOrpaMu Ta 00Cs3i, JOCTaTHROMY IS 3a0e3MeueHHsT HeOOXiMHOT KOMYHIKATHBHOI CITPOMOXKHOCTI TIPH
oOMiHi iHpOpMaIi€l0 IHO3eMHOI0 MOBOIO ISl BUPILICHHS MPOQeCciifHuX Ta 3BUYaiiHUX KOMYHIKaTUBHHUX 3aBJaHb B YCHOMY Ta IICEMHOMY MOBJICHHI;

Byimu: Oparu AKTUBHY y4acThb y JHUCKYCIIX i3 npodeciitHo 3HA4YIIHIX npobiem, 0OI'pyHTOBYBaTH BJIACHY TOUKY 30py;
Dopmysanna komnemenuii: 3K1, 3K4, 3K6, 3K7, 3K11

Ipozpamni pesynomamu naguanna: 11PH2, ITIPH4, [IPH12

Pexomendoeani oxcepena: 1-4

Tpairirse VYcHe ONUTYBaHHS, CUTYyalliiiHe 3aBIaHHS, «KPYTIIHHA CTLI»
3ansarrs 3.1. The ethics of resume writing 3aHTTS 19 12 6ani Y ’ yart A » CKPY . ’
2 rox «MO3KOBHH IITYPM», POJIOBA I'pa, HaBYAJIbHA JUCKYCIsl, TECTYyBaHHS
[pakTruni
. . 3aHATT 20- . YcHe onuTyBaHHS, CUTYyalliiiHe 3aBJaHHS, KPYTJIAN CTiID)
3anstra 3.2. Helping environmental research 12 GauniB Y ’ yatt A » KDY . ’
21 «MO3KOBHH ILITYpPM», POJIbOBA Tpa, HaBYAIbHA TUCKYCIsl, TECTyBaHHS
4 ron.
3anstra 3.3. Principles or profit? [paktuuni 12 6aniB | YCHe ONMUTYBaHHS, CUTYyalliiiHE 3aBIaHHSA, KPYTIHHA CTI,




3aHATTS 22-

23 «MO3KOBHUH IITYpM», POJIbOBA Tpa, HAaBYAJIbHA TUCKYCisl, TECTYBaHHS
4 ron.
Ipaxmirdne 12 6anis VcHe onuTyBaHHs, CUTYaLiiiHE 3aBIaHHs, «KPYIVIMN CTLIDY
3ansarrs 3.4. Ethical dilemmas 3aHATTA 24 Uy ’ y » “KpY . i
2 rox «MO3KOBHUH IITypM», POJIbOBA TPa, HABYAIbHA TUCKYCisl, TECTYBaHHS
. CamocriiiHa . IIpesenranis, Case stud
Collaboration 12 Ganis P 1, y
pobora

Tema 4. Leadership

3namu: NeKCUKO-TpaMaTHyYHi SBHUIIA Ta (OHETUYHI acleKTH B MEXax MpOorpaMu Ta o0cCs3i, JOCTaTHROMY JAJIsl 3a0e3MeueHHs] HeoOXiMHOI KOMYHIKaTUBHOI CIIPOMOXKHOCTI TPH
0OMiHi iHpOpMaIli€l0 IHO3eMHOIO MOBOIO ISl BUPIIICHHs MPOoQeCciifHuX Ta 3BUYaiiHUX KOMYHIKATUBHHUX 3aBJaHb B YCHOMY Ta IMCEMHOMY MOBJICHHI;

Bmimu: Oparu aKTHBHY y4acThb y JICKYCISIX i3 npodeciitHo 3HAYYIIHX npooiem, 0OIpyHTOBYBaTH BIIACHY TOYKY 30py;
Dopmysanna komnemenuii: 3K1, 3K4, 3K6, 3K7, 3K11

Ipozpamni pezynomamu naguanna: 1IPH2, TTIPH4, [IPH12

Pexomendoeani oxcepena: 1-4

[pakTuuni VYcHe ONUTYBaHHS, CUTYalliiiHe 3aBIAHHS, «KPYTIHHA CTI,
o . 3aHATTA 25- . «MO3KOBHH ILITYpM», POJIbOBA Tpa, HaBYAJIbHA TUCKYCIisl, TECTyBaHHS
3anarts 4.1. Qualities of leadership 2% 12 6amnis ypM?, P pa, FHCKYCL, M
4 ron.
3anstra 4.2. Powerful position [paktuuni 12 GainiB .y .o
sansts 27 VYcHe ONUTYBaHHS, CUTYyalliiiHe 3aBIaHHS, «KPYTIHHA CTIID,
2 rox «MO3KOBHH ILITYPM», POJIOBA Tpa, HABYAIbHA JTUCKYCIsl, TECTyBaHHS
3ansarts 4.3. Modern leaders [IpakTrane 12 GamiB .y . .
sansTTs 28 VYcHe onUTyBaHHS, CUTYyaliiiHE 3aBIAHHSA, KKPYTJIHH CTI,
2 rox «MO3KOBHH IITYPM», POJIOBA Tpa, HABYAIbHA JTUCKYCIsl, TECTyBaHHS
. [pesenTauis, Case stud
. CamocriiiHa . p Ht, y
Business strategy 12 GaniB
pobota

Tema 5. Competition

3namu: NeKCUKO-TPaMaTHYHI SBUILA Ta q)OHeTHqu aCIeKTH B MeKax Mporpamu Ta o0cs3i, JIOCTaTHLOMY 1A 3a0esredeHHs] HeoOXiMHOT KOMyHiKaTI/IBHo'l’ CIIPOMOXKHOCTI TIPU
oOMiHi iH(pOpMAITi€I0 IHO3EeMHOI0 MOBOFO ISl BUPILICHHSI MPOPeCiiHNX Ta 3BUYaiiHUX KOMYHIKATUBHHUX 3aBJJaHb B YCHOMY Ta IMCEMHOMY MOBJICHHI;

Bmimu: Oparu aKTHBHY y4acTb y JMCKYCiIX i3 npodeciiiHo 3HAYYIIUX npooiem, 0OIpyHTOBYBaTH BIIACHY TOYKY 30py;
Dopmysanna komnemenuyii: 3K1, 3K4, 3K6, 3K7, 3K11

Ipozpamni pezynemamu naeuanna: 11PH2, IIPH4, TTIPH12

Pexomendosani oxcepena: 1-4

3anstra 5.1. Head-to-head competition [MpakTiuHe 12 GauniB - A
saHsTTs 29 VYcHe ONUTYBaHHS, CUTYyalliiiHe 3aBIaHHS, KKPYTIHHA CTL,
2 rox «MO3KOBHH IITYpM», POJILOBA I'Pa, HABYaJIbHA TUCKYCisl, TECTYBaHHS
3anstra 5.2. The Competition Commission IIpaxkTrune 12 6aniB | YCHe ONUTYBaHHS, CUTYyalliiHE 3aBIaHHS, «KPYTIHHA CTLI,
3ansaTTa 30 «MO3KOBHH IITYpM», POJIbOBA I'pa, HABYaJIbHA TUCKYCisl, TECTYBaHHS




2 romu.
TpaxTune VcHe OnUTYBaHHS, CHUTYaLilHE 3aBIAHHS, «KPYIJIMHA CTIIDY
3ansarrs 5.3. Communication styles 3aHATTS 31 12 6anis Y ’ M > «KpY . ’
2 rox «MO3KOBHH IITYpM», POJIbOBA I'Pa, HaBYAJIbHA TUCKYCisl, TECTYBaHHSI
. IIpesenranis, Case stud
. Camocriiina ) p 1, y
Competition idioms 12 GaniB
pobota

MATEPIAJIBHO -TEXHIYHE 3ABE3INEYEHHS JMCIMILJITHA

JI71st IpaKTUYHKX 3aHATH BUKOPUCTOBYETHCS J1abopatopist Ne 405, GaratodyHKITioHAIBHA MYJIBTUMETIHHA MOBHA JTaOOpaTOpis,0cHaIeHa 00IaqHAHHIM 1
NPOTPaMHUM 3a0€3MEeYCHHSIM OCTAaHHBOTO MTOKOJIHHS, 110 CIIPHSIE SKICHOMY BUKOHAHHIO 3aB/IaHb HABUAIBHOI TUCIUILTIHU ~THO3eMHa MOBa”.
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HOJIITUKA KYPCY («ITPABUJIA I'PU»)

Kypc nepenbauae po60ry B Iapi, KOMaHIi.

CepezioBHLLe B ayIUTOPIi € IPYIKHIM, TBOPUHM, BIJIKPHTHM O KOHCTPYKTHBHOI KPUTUKH.

OCBOEHHS UCIIMILTIHY TIepeidadac 000B’I3KOBE BiJIBIyBaHH TIPAKTHYHIX 3aHST.

VYci 3apnanHs, nependadeHi NporpaMoro, MatoTh OyTH BUKOHAHI y BCTAHOBIIEHUI TEPMiH.

CTyJIeHT, SIKUi CII3HUBCSL, BBAKAETHCS TAKKM, 110 TIPOITYCTHB 3aHSTTSI 3 HETIOBKHOI IPUYMHHM 3 BUCTaBJICHHsIM () OaJliB 3a 3aHSATTS, 1 TIPY IIbOMY Ma€ TPaBo OyTH IMPUCYTHIM Ha 3aHSTTI.
3a opyIIeHHs qUCIMILTIHY CTYIeHT otprmye 0 GatiB.

KPUTEPII TA METOJM OIIIHIOBAHHS

YMOBOIO JIONYCKY JIO TMiJICYMKOBOTO KOHTPOJIO € OOOB’SI3KOBE BiJIBilyBaHHS MPAKTUYHHUX 3aHATH 1 BHKOHAHHS 3aBllaHb, sKi Nepea0adeHi CTPYKTYPOI OCBITHBOTO
KoMIoHeHTY «IHO3emMHa MoBay . [lo 3/1a4i eK3aMEHY HE JIOMyCKAIThCSI CTYICHTH, SKi HE BUKOHAIHM BCIX BUMOT IIOTOYHOTO/PYOi’>KHOTO KOHTPOJIIO 32 MPOrPaMoO0 KypCy i MarOTh
He3aILOBiHI)HI/H71 piBEeHb BiILBiI{}IBaHHH MPAKTHYHUX 3aHATb. IIpu I(bOMY BHK/Iaja4 B €K3aMEeHAI[I THO-3aTIKOBIH BiJJOMOCTI pOOUTH 3alKC «HE MOMyIIeHU» J{ist TIePeCKIIaaHHs
ICTIUTY CTYJICHTAaMH TOTY€EThCS BiJIIOBIHUHN MporpaMHui Marepiat. Sk TMPABHUJIO, EK3aMCH CKIAIA€TECA CaMe TOMY BHKIazady, SIKHAH € KeplBHI/IKOM 3aHATH B IPYyMi. 3aBigyBad
kadenpu 3a Y3TOJUKCHHSIM 3 JIMPEKTOPOM HHII mosxe mpu3Hayatu ass HpI/II/IMaHHH eK3aMeHy 1HIOoro BHKIanada kadeapu. Yac mepesmadi 3a3ganeriap y3romkyeTbes (3a 2
THXHI) 3 KEPIBHUKOM 3aHATTA 1 iekaHaToM. JIIKBifallis CTyJCHTaMH aKaJeMigHOi 3a00prOBaHOCTI MPOBOIUTHCS JI0 TOYATKY HOBOI'O CEMECTPY

OrniHrOBaHHS CTYACHTIB 3/IIHCHIOETHCS 32 HaKONMUYyBabHOIO 100-0ambHOI0 CHCTEMOIO 1 CKIIAAEThCS 13 IBOX OCHOBHHUX OIIIHKOBHIX OJIOKIB i PO3MOMINSAETHCSA B MEBHUX
nponopiisax 60 (baru Hanpayvosawi nio yac GUEYEHHA OUCYUNIITHU — NOMOYHUL KOHmMpob), 40 (niocymrose oyintoeants — 3anix/ ek3amen):



https://www.soas.ac.uk/cedepdemos/000_P516_EID_K3736-Demo/unit1/page_10.htm
https://www.investopedia.com/terms/a/accounting.asp

Popwn Bunm HaByaIbHOI po6oTH Ouirmosamms
KOHTPOJIIO
MOTOYHUI ® BijBiyBaHHs PaKTUYHKUX 3aHATH 1 BAKOHAHHS 3aBJIaHb 36 OaniB
KOHTPOJIb N
¢ CamocriitHa poboTa 24 Ganmu
3amix/lcnuT MpOXOANTH Y TUCBMOBIH (OpMi.
HNIACYMKOBE
OLIHIOBAHHS 40 GaniB
3anix/Icnum
JlonaTkoBa oniHKa
Buau HaBYAJILHOI pO0OTH Oui
-100 % Bi/IBiTyBaHHS IPAKTUYHKX 3aHAThH 1 Gan
-y4acThb y CTYJCHTCBKII ONiMITIazli 3 aHITIHCHKOT MOBH 3a pilieHHsM KepiBHHUKA 3aHATTS
-y4acTh Y HAYKOBO-IOCIIIHIH poOOTi ( HAITHCAHHS Te3) 3a pilllcHHsIM KePIBHUKA 3aHSTTS

MaxkcrumanbHa KiTBKICTB JJOTATKOBUX OaJliB, SIKi MOXKYTh OyTH 3apaxoBaHi 31m00yBady ocBiTH — 1-5 Gartis.

MIJICYMKOBA OIIHKA 3A JUCHUILIIHY

oam Kpurepii oninioBanns

PiBeHbL KOMIIETEHTHOCTI

Ouinka /3anuc e
EK3AMEHAYIIHIL BI00MOCTIE

CTyzneHT JEeMOHCTpYE TOBHI W MIIHI 3HAaHHS HaBYAILHOTO Marepiainy B 00Cs3i, W10
BiINOBiIae poOouiil mporpami JUCIUILTIHA, TIPABIWILHO i OOTPYHTOBAHO TpHiAMaEe HeoOXiaH1
PIlIEHHS B Pi3HUX HECTAaHIAPTHUX CHTYAITifX.

BMie peanizyBaTu TeOpETHYHI MOJIOKSHHS JUCIUITUTIHA B MPAKTUYHUX PO3paxyHKax,
aHAJTI3yBaTH Ta CIIBCTABJIATH JIaHi 00°€KTIB AisUTBHOCTI (paxiBIis HA OCHOBI HAOYTHX 3 JIAHOL
Ta CyMDXHUX JMCIMIUTIH 3HAHb Ta YMiHb.

3Hae cyJacHi TEXHOJIOTIi Ta METOAM PO3PAXYHKIB 3 AaHOI AUCITUILTIHK. 3a Yac HaBYAHHS IIPH
MIPOBEICHH] TPAKTUYHUX 3aHAThH, TIPHM BUKOHAHHI IHAWBIAYAIGHUX / KOHTPOJIBHUX 3aBIaHb
IIPOSIBUB BMIiHHSI CAMOCTIMHO BUPIIIYBATH ITOCTAaBJICHI 3aBJIaHHS, aKTUBHO BKJIFOYATHCH B
JIACKyCii, MOXKE BIJICTOIOBATH BIIACHY TIO3UWIIII0 B THTAaHHAX Ta pINICHHSAX, IO
PO3TISIIAIOTHCS. 3SMCHITICHHS 100-6a1pHO1 OLIIHKK MOKE OYTH TIOB’s13aHE 3 HEAOCTATHIM
PO3KPUTTSIM IHUTAHb, 110 CTOCYEThCS TUCLUILUIIHM, KA BUBYAETHCS, ajIe BUXOAUTDH 3a PAMKH
0o0’eMy Martepiany, nependadeHOro poOoUYOK0 Tporpamoro, abo CTYIEHT TPOSBIISIE
HEBIICBHEHICTh B TIIYMAUCHHI TCOPETHYHUX IMOJNOKEHb UM CKIIAJHUX MPAKTUYHKX 3aBIAHb.

90-100

Bucoxmuii

[oBHicTiO 3a0e3medye BUMOTH [0 3HAHB,
YMIiHb 1 HaBHYOK, ITI0 BUKJIAACHI B poOoUiit
nporpami JIMCIMILTIHA. BracHi mporno3urri
CTYJICHTA B OL[IHKaX 1 BUPILICHHI MPAKTUYHHX
3amaq TTi BHIITY € Horo BMiHHS
BUKOPHCTOBYBAaTH 3HAHHS, SIKI BIH OTPHIMAaB
MpU BHUBYCHI IHINMX JUCIUIUIIH, a TaKOX
3HaHHd, HaOyTi TpH  camMoOCTiHHOMY

MOTTHOJICHOMY BHBUCHI MUTaHb, 110
BIHOCSTHCA bi (o) JACLMILIIHU, sKa
BUBYAETLCS.

Bigminzo /
3apaxoBaHo (A)




CTyIeHT NeMOHCTpYE TapHi 3HaHHA, OOpe BOJOi€ MaTepialoM, IO BiANOBimae pobOoduii
nporpami JUCHHUILTIHHA, POOUTH Ha 1X OCHOBI aHAITI3 MOXIIMBHX CHUTyallli Ta BMi€
3aCTOCOBYBATH TEOPETHYHI IMOJOKECHHS MPU BUPIIICHH NMPAKTHYHUX 3371ad, ajie JIOMYyCKae

JocraTHhiii

3abe3neuye CcaMOCTilHe

CTyZIEHTYy

a . . : o\, . o BUPIIICHHS OCHOBHUX MPAKTUYHHUX 33ja4 B
% OKpeMi HETOUHOCTI. BMi€e caMoCTiiiHO BUIIPABIIATH TOMyIIEHI MIOMMJIKH, KUJIBKICTB SIKHX Hobpe /
% € HE3HAYHOIO. YMOBaX, KOIH . . 3apaxosano (B)
. . . . BUXIiJIHI 1aHi B HUX 3MiHIOIOThCS TOPIBHSIHO 3
3Hae cydyacHi TEXHOJIOTII Ta METOAN PO3PaXyHKIB 3 IAHOI AUCHUILTIHY. 3a 4ac HaBYaHHS TPH . .
. . . NPHUKIaJaMy, IO PO3IJIAHYTI MPU BHBYEHI
TPOBE/ICHH MPAKTHHNX 3aHATS, PH BUKOHAHHI {H/MBi/lyalbHIX / KOHTPOJIBHUX 3aBAHb Ta J————
MOSICHEHH] NPUHHATHX pillleHb, Ja€ BUYEPIIHI HOSICHEHHS.
CryneHT B 3aralbHOMY T0Ope BOJIOZIE€ MaTepiaioM, 3Ha€ OCHOBHI TTOJIOKEHHSI MaTepiaiy, 1o
BiATIOBiIa€ po0OUiii mporpami AUCHUILTIHY, pOOUTH Ha X OCHOBI aHaJIi3 MOXKJIMBHUX cUTyalii | JlocTaTHii
Ta BMi€ 3aCTOCOBYBATH IPH BHUPIIICHH] TUIIOBUX MIPAKTUYHHX 3aBJIaHb, ajle Iomyckae okpeMi | KoHkpeTtHuii  piBeHb, 32  BHUBYCHHM
= HETOYHOCTI. BMi€ MOSICHUTH OCHOBHI TIOJNOXKEHHS BUKOHAaHMX 3aBJIaHb Ta JAaTH TMPaBIJIBHI | MATEPialioM poOOYO0i MporpaMy TUCIUIITIHU. Tlo6pe /
s BUINOBIZI TIpH 3MiHI pe3yJbTaTy MpW 3ajaHid 3MiHI BHXIIHUX mapamerpiB. [lomunku y | lomaTkoBi THTaHHS PO  MOXKIIMBICTH 3apaxosano (C)
= BIANOBIISX/ PILIEHHSAX/ pO3paxyHKax HE € CUCTEMHHUMH. 3HA€ XapaKTEPUCTUKH OCHOBHHX | BAKOPHCTAHHSI TEOPETUYHHX IOJIOKEHb IS
MOJIOKEHD, LII0 MAlOTh BU3HAYAJbHE 3HAYEHHS  IIPY IPOBEACHHI MPAKTUYHUX 3aHSTh, IPH | IPAKTUYHOTO BHUKOPUCTAHHS BHUKJIMKAIOTh
BUKOHAHHI 1HMBIAyaJbHUX / KOHTPOJILHUX 3aBJaHb Ta MOSICHCHHI NMPHUHHATUX PIllleHb, B|YyTPYAHCHHS.
MeXax JUCLUILTIHH, 10 BUBYAETHCS.
CryneHT 3acBOIB OCHOBHHI TEOPETHUHMI Matepian, nepeadadeHuii poOOv0r0 MPOrpamoro
JVCLMIUTIHY, Ta PO3YMi€ IOCTAHOBY CTAHAAPTHHUX MNPAKTUYHMX 3aBAaHb, Mae nponosuuii | Cepeniii
g HIOJI0 HAaNPSIMKY iX BHUpilleHb. Po3yMie OCHOBHI MONOMXKEHHS, 1110 € BU3HAYaJBHUMH B Kypci, | 3a0e3neuye JOCTaTHRO HAAIMHUIA piBEHb 3anoBinbHO /
N MOXKE BUPIIIYBaTH MOJIOHI 3aBJaHHS TUM, 110 PO3MJISJAIUCH 3 BUKIIAJIA4YeM, alie JIOMYCKAE | BiJTBOPCHHS OCHOBHMX MOJI0’KEHD 3apaxosaHo (D)
3HAYHY KUTBKICTh HETOYHOCTEH 1 rpyOMX MOMWJIOK, SIKi MOXKE YCYBaTWh 3a JOIOMOTOIO | AUCIIMTUTIHA
BUKJIa/Iaua. .
CryzmeHT Mae TeEBHI 3HaHHs, mependadeHi B poOovild Tporpami AWCHUILTIHH, BOJIOIE
OCHOBHMMH TOJIOXCHHSMH, 11O BHBYAIOTECS HA PiBHI, SIKH{i BH3HAUYA€THCS SIK MiHIMalIbHO Cepeiii
- JOImycTUMHHA. 3~ BHKOPHCTaHHSAM OCHOBHUX TEOPETUYHHMX IOJIOXKEHb, CTYAEHT 3 . . .
i TPYJHOIIAMH  TIOSICHIOE TIpaBWJIa BHUPINICHHS TMPaKTUYHUX/PO3PaXYHKOBHX  3aBJIaHb € MinimatbHo foyeTIMiM ¥ Bex 3anoBiLHO /
S . : . CKIIaJIOBUX  HABYQJIBHOI  TpOrpaMHu 3 3apaxosaHo (E)
JOVCHUIUTIHY. BUKOHAHHS NPaKTHYHMX / 1HAMBITYaJbHUX / KOHTPOJIBHUX 3aBJaHb 3HAYHO .
(hopMaJti3oBaHO: € BiANOBIIHICT AITOPUTMY, ajie BiICYTHE INIMOOKE PO3yMiHHS poOOTH Ta FHCHHTLIHI
B3a€MO3B’SI3KIB 3 IHITUMU JUCLIUIUTIHAMH. ]
CryeHT MOXeE BiZITBOPHTH OKPeMi ()parMeHTH 3 Kypey. HesazosubHo 3
N HesBaxxatoun Ha Te, 1110 porpaMy HaBUAJIbHOI TUCUMILTIHM CTYACHT BUKOHAB, MpaitoBas BiH | Huzbkuii MOANUIUBICTIO
E MACMBHO, HOTO BIQUOBiNI MiJi Yac TMPAaKTUYHHX poOOIT B OumbmIocTi € HeBipHUMHU, | He 3abe3neuye mpakTrdHOI peaizariii 3a1ad, H?gg?;g;g;ﬁg%%{gﬂ)
« HEOOI PYHTOBAaHUMH. 10 (POPMYIOTHCSI TIPH BUBYEHI TUCIATUTIHA HUTHOBY KHUICKY He
LinmicHicTh po3yMiHHSI MaTepiaiy 3 AUCHUILTIHA Y CTYICHTA BiCYTHI. POCIARTACMbCA
) . HesanoBibHo 3
CTyJeHT MOBHICTIO HE BUKOHAB BUMOT pOO0YO1 MPOrpamMy HaBYaIbHOI JUCIIUTLTIHY. He3a;[03mbny " . . 000B 3HOBHM TIOBTODHIM
g. Vloro 3HaHHS Ha MiCYMKOBHX €TaraX HABYAHHS € (DparMeHTapHUMH. CTy.I[eHT HE TUATOTOBJICHHH /10 CAMOCTIMHOTO BPIBLI?M/ He
- CTyJeHT He JOMYIIeHUH JI0 3/1a4i eK3aMeHY/3alliKy. BHPILUCHHS 3372, SIKI OKpECMOe MeTa 1Ta | JOMVILCHIH (F) Baaniogy
3aBJaHHS JTUCIIATLIIHA KHUDHCKY He npoCcmaeiil-

ENMbCA







