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M (dhopMyBaHHsI y 3100yBadiB CHCTEMHOTO PO3YMIHHS JIOTIKA CTBOPEHHSI, JOCTABJICHHS Ta MOHETH3AIlIl I[IHHOCTI B Cy4aCHUX Oi3HEC-MOJIENSX, a TAKOXK 3IaTHOCTI

era aHaJII3yBaTH, MPOEKTYBATH i EKOHOMIYHO OOTPYHTOBYBATH KJIACHYHI, CEPBiCHI, TUTaTGOPMEHI, EINeKTPOHHI, MOOLIbHI Ta OMHIKaHAJILHI MOJIETI 3 YpaXyBaHHIM
Kypcy: ¢ poBoi Tpanchopmairii, KINi€EHTCHKOT IHHOCTI W CTAIOCTI.

B pe3y/ibTari BUBYEeHHSs1 JUCHUILTIHY 3100yBa4 Ma€ 3HATH B pe3yabTaTti BUBUYEHHSI AUCHUILTIHN 3700YBa4 Ma€ BMiTH
3uaTu:

- TOHATIHHUI anapar, CTPYKTYpY Ta THITOJIOTIIO Cy4acHHX Oi3Hec-MOJIeNel;

- 3aKOHOMIpPHOCTI €BOJIOIii O613HEC-MOJIENEH 1 BIUIMB MU(MPOBUX TEXHOJIOTIH
Ha CTBOPCHHS IIHHOCTI;

- ocobommBocti B2B, B2C, C2C, C2B, SaaS/PaaS/laaS,
EKOCHUCTEM;

- MeXaHI3MH MOHETH3aIlii, IHOyTBOPEHHS, 3alTyICHHS i YTPUMaHHS KITI€HTIB;
- CcHCTeMy TIOKa3HHMKIB Unit economics, KII€HTChKOI, IuTarGopMHOi Ta
¢ POBOT AaHATITHKH;

-  PpHU3WKH MacmTaOyBaHHS, HOHQPPOBOI 3aJICKHOCTI, KOHQIIIKTY KaHAJIB,
3aXMCTYy NAaHUX 1 CTAIOCTI Oi3HEC-MOIETI.

mIaThopm,

Bmitu:

- TIOpIBHIOBATH aJbTEPHATHBHI MOJENI i OOTPYHTOBYBATH BHOIp BIAMOBIAHO IO PUHKY Ta
MOBEIIHKH KJI1€HTIB;

- pO3pOOJIATH IIHHICHY ITPOTIO3UIIiI0, MEXaH13M MOHETH3AIIi1, KAHAIH Ta CHCTEMY B3a€MOIl
3 KIIIEHTaMU;

- pO3paxoBYBaTH KIIIOYOBI TMOKA3HHWKH IOXOXy, BHUTpAT, KOHBEpCii, yTpUMaHHSI Ta unit
£coNnomics;

- aHami3yBaTH KEHCH Ha OCHOBI JaHUX, BUABIISITH PU3HKH W TECTYBaTH TIIIOTE3H;

- TPE3CHTYBATH Ta apryMEHTOBAHO 3aXHIINATH MPOEKT Oi3Hec-Moaesi # JOPOXKHIO KapTy il
peami3artii.

OPI'AHI3AIISA HABYAHHS

Tema, onuc Temu | Bun 3ansTrst |

@DopMH i MeTOIH HABYAHHSI/TIUTAHHSI 10 CAMOCTIiiiHOT po0oTH

Po3ain 1 «TEOPETUKO-METOJJUYHI OCHOBH TA BA3OBI TUIIA BI3BHEC-MO/JIEJEMN»

[IpoGiemHa nekmis-Bizyaiizarlis; MiHiKeiC; eKCTpec-OnMUTYBaHHS; OOTOBOPEHHS YIPaBIiHCHKUX PIllIEHb.

1. JliaraocTuka eBoroLii Oi3HeC-MOAeNi
3aBnanns: I[loOyayBatu xponosoriuHy kapty TpaHcdopmauii 6i3Hec-mozmeni Netflix, Amazon abo iHmo1
00paHOi KOMITaHii: BU3HAYUTH 3MiHW IIHHICHOI IPOMO3MIIii, KIIE€HTCHKHX CETMEHTIB, KaHAaIiB, PECypciB i

2.IIpoektyBanns nudpoBoi TpaHchopMarlii OizHec-Mo el
3aBnanns: [lopiBHSATH TpaguuiiiHy Ta uUM(QPOBY JOTIKY CTBOPEHHS, JOCTaBICHHS I MOHETH3alii LiHHOCTI;
METOOM «JIepeBa NPUUMH» BU3HAYUTH JIpaiiBEpH 3MiH 1 3aIpONIOHYBAaTH MOJIENb TpaHc(opmanii yKpaiHCHKOTo

Tema 1. E¢ontoyin 0isnec-modeneii y Jlexist 1

MapKkemunzy 2 rog.

3namu: CyTHICTb 1 CTPYKTYpPHI eJleMeHTH Oi3Hec-

MOJ€e; BIAMIHHOCTI MK  Oi3HEC-MOIEIIIO,

CTPATETIEI0 Ta OMNEPAIiHOK MOJEIUII; €TaIlH Hpakrnyne

eBOMONI] Gi3Hec-MOne/eH; UnMHHMKE udposoi| 33HATT 1 JUKEpEN 10XOALY.
Tparchopmarii Ta JIOTIKY CTBOPEHHSI, 2 roj.

JOCTaBJICHHS i1 TPUBJIACHEHHS LIHHOCTI.

Bmimu: inentudikyBatu THI 1 cKiIaaoBi Oi3Hec-

MOJIeNi; TIOPIBHIOBATH TPAJMIliiHI Ta UPPOBI ITiITPUEMCTBA
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MOJeNi; BHM3Ha4YaTH JpaiiBepu i Oap’epu
TpaHcopMallii; apryMeHTyBaTH HampsSIMHU 3MiHH
LiHHICHOT MPOMO3HIIii.

Pexomendosani dxcepena: 1-15.

Ouiniosannn 3a memy: 10 Gamis.

1. Anaimi3 eBosrowii 0i3Hec-Mo1eil KOMITaHil
Obparu kommanito Netflix, Amazon, Apple, Google abo iHmy Ta MoOyayBaTH XPOHOJOTIYHY KapTy

[paxTiane |TPaHcdopmanii ii Gi3nec-mozeni. BusHaunty 3MiHH UIHHICHOI IIPOMO3ULI, KIIEHTCHKUX CErMEHTIB, KaHAIIB
3aHgTTS 2 | B3@EMOJIiT, KITIOUOBUX PECYPCiB 1 Kepen J0XO0Iy.
2. Tpancdopmariis GizHEC-MOeN] MiAIpHEMCTBA
2 rox. [opiBusT TpaauuiiiHy Ta nudpoBy Oi3HEC-MOIeNi MiANpUEMCTBAa. BU3HAYMTH YMHHUKH, SIKi 3yMOBIIOIOTH
HEOOXi/HICTh TpaHCOpMallii, Ta 3alpONOHYBaTH HANpPsSMH 3MIHHM CIOCOOIB CTBOPEHHS, JOCTaBICHHS M
MOHETH3aLI] [IHHOCTI.
3n00yBayd caMOCTiitHO oOupae 2 i3 3 3aporoHOBaHUX 3aBaHb i 00OB'SI3KOBOTO BUKOHAHHS Ta 0(hOpMIICHHS:
Camocriiina |1, OnpalfroBaTy eBOJIIOIIIO MIAXO0 B 0 013HEC-MOJICITFOBAHHS Ta CKJIACTH TOPIBHAIBHY TaOJIUII0 KOHIICTIIIIH.
pobora |2, TligrorysaTu amamiTHumuii ornsy TpaHcdopmauii GisHec-mozeni oGpaHoi KOMIaHii 3 O6IPYHTYBaHHAM
9 rox. NPUYHH, PilIEHb 1 pe3yJIbTAaTiB.

3. CchopmyBaTH 0OTHOCTOPIHKOBY KapTy «OyJi0 — CTaI0 — HACTYITHHHA KPOK.

OpienToBHMIA mepesqik KypciB ISl  OTPUMAaHHSA
A0JaTKOBUX OamiB a00 3apaxyBaHHsl 3aMicTh
NMPAKTUIHUX PoOiT / camocTiiiHoi podoTu 10 Temu 1

Digital Business Models - kypc mosicHioe, sik 1u(ppOBi KOMIIaHii CTBOPIOIOTh, JOCTABJISIIOTh, MOHETU3YIOTh 1 3aXHIIAIOTh

LIHHICTB, Ta MicTUTH Kelicu Apple, Google, Amazon i WeChat.

Tema 2. Knacuuni o6iznec-mooeni B2B, B2C,
C2C, C2B

3namu: xapakrepuctuku mopeneir B2B, B2C,
C2C i C2B; Tumnu KII€HTIB Ta YYaCHHUKIB OOMiHY;
OCOOJIMBOCTI  ITIHHICHOT TIPOMO3MIIii, KaHAIIB,
OUKITY TPOJaXy, BINHOCHH 13 KII€HTaMH Ta
JoKepes T0OXO0Iy B KOKHIA MOJIEITI.

Bmimu: xnacudikyBaTd Oi3HEC 3a MOJICILIO
B3aeMoii; OyAyBaTH KapTy YYacHUKIB 1 MOTOKIB
IIHHOCTI; JOOMpAaTH pPEIeBaHTHI MapKETHHTOBI
kaHamm Ta KPI; oOrpyHToByBatM TiOpHIHY
MOJIENb TSI HOBOTO MIPOJYKTY.

Pexomenoosani oxycepena: 1-15.

Ouinroeanns 3a memy: 10 0aiiB.

HSKFI;Z[ 2 [IpobneMHa nexIisi-Bi3yanizailis; MiHIKelc; eKCIpec-OMUTYBaHHS; 0OTOBOPEHHS YIPABIIHCHKUX PIillIEHb.
1. Iopieusuus moaenei B2B, B2C, C2C i C2B
[IpakTrune |KiacugikyBaT 3alpornoHOBaHi KOMIIaHil, TOOYIyBaTH KapTH YYaCHHUKIB, ITOTOKIB LIIHHOCTI, IUTATEXKIB 1 JaHUX
3aHATTS 3. |Ta MOSICHUTH CITipHiI a00 TiOpHIHI BUTIAIKH.
2 rof. 2. Bubip Mozeni B3aeMoii 1j1st HOBOro Oi3HeCy
VY dbopmari ainoBoi rpu o0patu 0i3HEC-MOJEb UIT HOBOI'O MPOAYKTY Ta 3aXMCTUTH PILLICHHS 32 KPUTEPIsIMHU:
IIIJTHOBUH PHHOK, ITUKI poaaxy, kKanainu, CAC, MacimTaboBaHICTh 1 PH3UKH.
1. IopiBHAIBEHTH aHAITI3 KJIACHYHUX Oi3HEC-MOJIEICH
Kitacudikysaru 3anmpomonoBani kommanii 3a moaemsimu B2B, B2C, C2C i C2B. Jlns xoxxHO{ Mozeni
TpaxTimmse BH3HAYUTH YYAaCHUKIB, I[IHHICHY IIPOIO3HUIIi0, KAaHAIIN MMPOIAXKY, TPUBATICTD IUKITY MIPOIAXyY Ta JDKepenna
samarTa 4. |AOROAY: .
2 ron. 2. Bubip GizHec-mozeni A HOBOTO MPOIYKTY . .
J1J1s 3arpoIroHOBaHOTO MPOAYKTY ab0 crapTamy oopaTh HaHOUTBIN JOIITBHY MOJeNs B3aeMoii. OOrpyHTyBaTH
pIIIeHHS 32 KPUTEPIsIMU: IUTHOBHI PHHOK, TIOBEiHKA KITI€HTIB, BAPTICTh 3ITy9eHHs, MacIITa0OBaHICTh,
KaHaJIM KOMYHIKAIii Ta pU3HKH.
3mo0yBad caMocCTiitHO oOupae 2 i3 3 3amponoHOBaHMX 3aBIaHb IJIsT 00OB'SI3KOBOTO BUKOHAHHS Ta O(hOpMIICHHS :
Camocriiina | 1.Iligibpatn mo qBa akTyanbHI MPUKIAAH KOXKHOI MOJETI Ta MOPIBHATH X I[IHHICHI NPOMO3HWIii, KaHAIN i
pobota MeXaHI3MH JIOXOIY.
9 rog. 2.IloOGynyBatu matpuiio Bigmianocteit B2B/B2C/C2C/C2B 3a 8—10 kputepismu.

3. 3ampononyBaTH ri0puay3aLio Moaesi Juisi 00paHoro yKpaiHChKOro Oi3HeCY.

OpicHToOBHMIA TepesTik KypciB VISl  OTPUMAHHS
aonaTkoBux OamiB  a0o0 3apaxyBaHHsl 3aMiCTb
MPaAKTHYHHUX POOIT / caMOCTiliHOI podoTH 10 Temu 2

Business Model Canvas: A Tool for Entrepreneurs and Innovators - kypc HaB4ae OnpaibOBYBaTH J€B’SATh OJIOKIB

Business Model Canvas: cerMeHTH, L{iHHICHY IIPOIIO3HLIi10, KaHAJIM, BITHOCUHH, PECYpPCH, TAPTHEPIB, JOXOIU Ta BUTPATH.

Jlekis 3
2 roj.

[IpobnemHa nexuis-Bi3yanizawis; MiHIKeHC; eKCIIpec-OMUTYBaHHS; OOTOBOPEHHS YIPABIiHCHKUX PillIEHb.
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Tema 3. Cepgicni 6iznec-mooeni SaasS, Paas,
laaS

3namu: apxiTeKTypy XMapHHX CepBiciB 1
BigminHocti SaaS, PaaS ta laaS; moneni omiaTu i
piBHi cepsicy; nokasnuku MRR, ARR, ARPU,
CAC, LTV, churn, retention Ta unit economics;
pOJIb customer success.

Bmimu: BU3HaYaTH BiANOBITHUN PiBEHb XMapHOI

MOJeNli;  KOHCTpYIOBaTW  Tapu(HI  HaKeTu;
po3paxoByBaTH 0a30Bi IMOKA3HUKH IIiAMUCHOTO
0i3Hecy; OIIHIOBATH MacIITaboBaHICTb,

PEHTa0ENbHICTD 1 PU3UKH CEPBICY.
Pexomenooeani oxcepena: 1-15.
Ouinroeannsa 3a memy: 10 0amnis.

IIpakTtuyne
3aHATTS 5.

1.Ananituka cepBicHuX Mojenei SaaS, PaaS ta laaS
[Iposectu nopiBasbHUE ayauT Google Workspace, Microsoft Azure i Amazon Web Services Ta po3paxyBatu
3a HaBuasibHuMU ganuMu MRR, ARR, ARPU, CAC, LTV, churn i cTpok OKyInHOCTI 3aJTy4eHHS.

2 rop. 2. Konrenist Ta ekoHOMiKa SaaS-cepBicy
Po3pobutn koHuenmito SaaS-cepBicy: KIi€HTCHKUI cerMeHT, pobiema, [iHHicHa mpono3ulis, MVP, Tapudna
CiTKa, KaHaJIM 3aJTyYeHHsI, customer success i METPUKH yTPHUMaHHSL.
1. Anani3 cepBicHuX Oi3Hec-Moenei
[opisusTu SaaS, PaaS Tta laaS na npuknagax Google Workspace, Microsoft Azure it Amazon Web Services.
[Ipaktuune | BusHaunT HidbOBUX KITi€HTIB, XapaKkTep MOCIYTH, MOJIENb OTUIATH, TIEpEeBard Ta pU3UKN KOXKHOT MOJIEII.
3aHaTTA 6. | 2. Konrnenmis SaaS-cepsicy
2 rop. 3anmponoHyBaTH KOHIICTII[iI0 SaaS-MpoIyKTy: BU3HAYUTH KIIIEHTCHKHI CETMEHT, MPo0IieMy, iIHHICHY
MPOIIO3UIIit0, OCHOBHI (YHKIIIT, TaprdHi makeTH, KaHanu 3aaydeHHs Ta nokasauku MRR, ARR, CAC, LTV,
churn i retention.
3nm00yBayd caMOCTiiHO oOupae 2 i3 3 3aporoOHOBaHUX 3aBJaHb /I 000B'SI3KOBOTO BUKOHAHHS Ta O(DOPMIICHHS:
Camocriiina | 1. 3i0paTu npuKIaan CepBICHUX KOMITaHiH 1 omucaTy X MOZei MOHeTH3allii Ta piBHI TapudiB.
pobora |2. CtBoputH QiHaHCOBHII crieHapiit SaaS Ha 12 micsmiB i3 TppoMa BapianTamu churn.
10 ron. |3. IligroryBaru kapTy customer journey Bij IpoOHOTO Mepioy 10 MPOJIOBKEHHS MITUCKH.

OpienToBHMIA mepeqik KypciB il  OTPUMAHHS
A0JaTKOBUX OamiB a00 3apaxyBaHHsl 3aMicTh
NPAKTHYIHUX POOIT / camocTiiiHoi po6oTH 10 TemMu 3

Cloud Computing Basics (Cloud 101) - BcrymHmii Kypc mosicHioe mozeni SaaS, PaaS ta laaS, xmapHy iHppacTpyKTypy,

Oe3neky, MaciuTaOyBaHHS 1 O13HEC-3aCTOCYBaHHS XMapHUX PIllICHb.

Tema 4. lInamgpopmeni ma exocucmemmi
biznec-mooeni

3Hamu: CyTHICTb 06araTOCTOPOHHBOI IIATHOPMH
W OI3HEC-eKOCHCTEMH; TIpsAMi Ta IepexXpecHi
MepexeBi epeKTH; MpodJIeMy «KYpKH Ta SHID;
MeXaHI3MH governance, MOHEeTH3allii, Mozeparii i
KOHTPOJTIO SKOCTI.

Bmimu: BU3HAYATH CTOPOHU TUTAT(HOpME Ta OOMIH
MIHHICTIO MK HHMH; OIlIHIOBaTH MEPEXKEBi
epeKTH ¥ JIKBIJHICTH; MPOEKTYBaTH IIPaBHIIA
y4acTi, MoHeTH3alio Ta cuctemy KPI; BusBmsTa
PU3HKH 3aJIeKHOCTI i MOHOIIOMI3aIlii.

Pexomenoosani oxycepena: 1-15.

Ouintoeannsn 3a memy: 10 Gamnis.

HSI:(I)Z[. 4 IIpobnemHa JEKITis-Bi3yasizaris; MIHIKEHC; eKCIIPeCc-OMUTyBaHHS; 0OTOBOPEHHS YIPABIIHCHKUX PIIICHb.
1. HiaraocTuka rudpoBoi miaThopMu
n [TobymyBaTu kapty cropiH i motokiB iHHOCcTI Uber, Airbnb, Rozetka abo inmroi mardopmm; oriHUTH MepekeBi
3:;:;?;}71? e(heKTH, JTKBiTHICTB, '[I‘LlSt-MexaHiiiMI/I, governance Ta MOHETH3AIIIO.
2 ron. 2. IpoexkT 3amycky JIBOCTOPOHHEOT mwiathopmu .
Y xoMmaHIgHOMY (POpMaTi CIIpoeKTyBaTH MU(POBY MIaTHOPMY, 3aIPOIIOHYBATH CITOCIO PO3B’A3aHHS MPOOIEeMU
«KYPKH Ta SIS, TTpaBujIa B3aeMOIIi CTOPIH i CHCTEMY IMMOKa3HUKIB 11 PO3BUTKY.
1. Anamiz nudpooi mrarhopmu
Ha npuxnazni Uber, Airbnb, Rozetka a6o inmoi miatdopmu modyayBaTi KapTy ii y4acHUKIB 1 TOTOKIB
n ninHocTi. [IpoanarnizyBatn MepekeBi eeKTH, MEXaHI3MH JIOBIpH, MMPaBUIIa B3aEMOIii, CIOCOOM MOHETH3AIli1 Ta
PARTIAHE 1 svoBi PUBHKH.
3aHATTA 8. .
2 ron. 2. Ilpoext JIBOCTOPOHHBOT HJ‘IaT(I)f)pMI/I o )
Po3pobuTn koHmenito mudgpoBoi rathopMu, BU3HAYMTH 11 CTOPOHH Ta IIHHICTH JJIS1 KOXKHOI 3 HUX.
3anponoHyBaTH MEXaHi3M IM0YaTKOBOT'O 3ayUeHHs KOPUCTYBayiB, IpaBUJia y4acTi, MOJeb MOHETH3Allil Ta
MTOKa3HUKHU PE3yIhTaTUBHOCTI.
Camocriiina 3ﬂo6y§aq CaMOCTiHHO 06I:Ipa€ 2133 3arpOTOHOBAHNX 3aB/IAHD JIs 000B'SI3KOBOTO BUKOHAHHS Ta 0POPMIICHHS:
60Ta 1. lopiBHsTH MapKETIIEHC, arperaTop i eKOCHCTEMy 3a CTPYKTYPOIO, JI0X0/[aMH, ZOVEInance Ta pu3ukamH.
IJ?(Z) ron 2. IlpoBecTr MiHi-IOCTIKEHHS YKpaiHChKOi HUdpoBOoi muardopmMu i miAroTyBaTH ecosystem map.

3. 3ampononyBatu 5 KPI njis oniHIOBaHHS 310pOB’s TIIaTQOPMHU.
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OpienToBHMIA Tepesik KypciB ISl  OTPUMAHHS
OOJATKOBUX OamiB a00 3apaxyBaHHsl 3aMicTh
NPAKTUYIHUX POOIT / camocTiiiHoi podoTH 10 Temu 4

Digital Business Models. — kypc npucssueno miarhopMHEM Ta ACUMETPUYHUM MOJENAM, POJIi PO3pOOHHKIB i MOBY10BI

LII/I(prBOFO canvas ajisd BJIaCHOIo Keﬁcy.

Pozgizt 2 <IHHOBALIMHI TA IU®POBI BI3HEC-MOJIEJII»

Tema 5. Moodeni nionucku ma freemium Jlekuis 5 N o L . . .
. . o poOIieMHa JIeKLis-Bizyami3allis; MiHiKelc; eKCIpec-onmuTyBaHH:; 00TOBOPEHHS YIPABIIHCHKUX PIlLICHb.
3namu: noriky recurring revenue, freemium i free 2 rox.
trial; MPUHIMITK MaKETyBaHHS Ta I[IHOYTBOPCHHS; 1. Ananituka mMozenelt subscription i freemium
BOpOHKY KoHBepcii; moxasamkn MRR, ARPU, | [Ipaktuune |[lopisustu Spotify, Netflix, Grammarly i Canva 3a tapudamu, mexamu 6€3KOIITOBHOTO (GyHKIIOHANY,
conversion, churn, retention, LTV/CAC; npuunnu | 3aHATTA 9. | KOHBEPCI€IO Ta MeXaHi3MaMu yTpuManHs; pospaxysatd MRR, churn, LTV/CAC i Touky 6€336MTKOBOCTI.
J0OPOBLILHOIO i HENOOPOBIILHOTO BiATOKY. 2 rop. 2. IlpoexTyBaHHS HiIMHCHOI MOJIENi
Bmimu: ipoeKTyBaTH PiBHi MiAMHCKY; BU3HAYATH Po3pobutu TapudHy niHiliky HOBOro uudpoBoro ceppicy, BusHaunTu free-dynkuii, paywall i retention-
—_— > . o . co . . . .
MEKy 6E3KOMITOBHOLO byHKIiOHATY; MEXaHIKH Ta MPOBECTH POJILOBHHI 3aXUCT PIllICHHs 3 TIO3UIII NIPOAYKTY, MapPKETUHTY, (hiHAHCIB 1 KITIIEHTA.
> . « . . . .
MOJICITFOBATH JIOX1J 1 unit €conomics; MPOBOIUTH L. H.OPIBH’IHH% MozAeJIcH su.bscrlpt}on 1 freermum . .
KOrOPTHHH aHaTi3 Ta IPONOHYBATH 3aXOH [opiBusitu  GisHec-moneni Spotify, Netflix, Grammarly Tta Canva. [lpoanamizyBaru TapudHi IUIaHH,
YTPHMAHHSL. [Ipaktuune |6e3komroBHu (yHKIIOHAN, paywall, MexaHi3Mi KOHBepCii I yTpUMaHHS KIII€HTIB.
Pexomendosani dxcepena: 1-15. 3ansaTTs 10. | 2. TapudHa Monens nudpoBoro cepricy
. . 2 Tof. Po3pobutu tapudHy JiHiIMKYy HOBOro nudpoBoro cepricy. BusHauutu ¢yHKIii O€3KOMITOBHOIO 1 IIATHOTO
Ouinrosanna 3a memy: 12 Ganis. . . . . . . .
MaKeTiB, IiHy, MPOOHWI TepioJ, MeXaHi3MH yTpHMaHHS Ta po3paxyBath MRR, conversion rate, churn i
LTV/CAC.
3m00yBayd caMOCTiitHO o0upae 2 i3 3 3apOorOHOBAHUX 3aBIaHb I 000B'SI3KOBOT0 BUKOHAHHS Ta O(hOPMIICHHS
Camocriiina | 1. CxmacTu TabnuIo «epeBaru — PU3NKH — METPUKH — MapKETHHTOBI iHCTpYMEHTH» Julsl subscription i
poGora | freemium.
10rox. |2.IIpoBectu ayaut paywall abo TapudHOi CTOPIHKH HU(POBOIO CEPBICY.
3. [ToOyayBaTH TpH clieHapii JOXOAY 3a Pi3HUX KOHBEPCiit 1 churn Ta copmynoBaTH peKOMEHIallii.
OpienToBHMIT mepenik KypciB sl OTPUMAHHA | o : P . . )
P P a P Pricing Strategy Optimization. — xypc po3KpuBae IPUHIMMITE [IHOYTBOPEHHS, OI[IHIOBAHHS T'OTOBHOCTI IUIATHTH,

A0JaTKOBUX OamiB a00 3apaxyBaHHsl 3aMicTh
NMPAKTHYIHUX POOIT / camMocTiiiHoi po6oTH 10 TeMu 5

CErMEHTAIIi] Ta ONTUMI3aMii IHOBUX PillIeHb, KOPUCHUX IS ITiIITHCKH.

Tema 6. Biznec-mooens «/[062020 xeocmay

(Long Tail)
3namu: exoHoMiuny Joriky Long  Tail;
BIAMIHHOCTI MDK XiTaMHu " HILIEBUM

ACOPTHMEHTOM; pOJIb IH(PPOBOi AUCTPHUOYIIii,
MOIIYKYy, PpEeKOMEHIAIiil 1 Maibke HyIbOBUX
TPAaHUYHUX BUTPAT; YMOBH IKUTTE3JATHOCTI
MOJIENI.

Bmimu: aunanizyBaTd CTPYKTYpy TMOMNHTY Ta
acoptumenTty; Oynysatu ABC/Ilapero-po3noain;
BHSIBJIATH HIIlIEBI CETMEHTH; OIIHIOBATH BUTPATH
JNOCTYITHOCTI ¥ PpEeKOMEHJaIliid; MpPOIMOHYBaTH
MapKEeTHHT'OB1 MEXaHI3MH aKTHUBAIlii «XBOCTa».

HSI;L(I;; 6 [IpoGiemHa srekmis-Bizyanizallis; MiHiKeiC; eKCTpec-0nUTyBaHHS; 0OTOBOPEHHS YIPaBIiHCHKUX PillIEHb.
1. Anani3 ctpykrypu monuty 3a mogemtro Long Tail
[Ipaktrune |Ha nHaBuansHOMY Habopi manmx BukoHaTtH ABC/IlapeTto-aHani3, Bi3yami3yBaTH «TOJIOBY» Ta «JIOBTHH XBiCT» 1
3aHatTTA 11. |mopiBHSATH peamnizarito Mozxen B Amazon, Etsy, YouTube a6o Spotify.
2 rop. 2. MapKeTHHTOBa aKTUBAIlisl HIIEBOTO aCOPTUMEHTY
Po3pobuTi KoMILIeKC MPOCyBaHHS HIMIEBOTO MOPT(QEN: CerMeHTAIlisl, MOITyKOBa BUIUMICTh, PEKOMEHIAIIIT,
KOHTeHT, nepcoHaiizaiis, KPI Ta 3axomu minimizarii kariOamizaiii monyaspHUAX MO3UITi.
1. AHai3 CTPYKTYpH MOMUTY W aCOPTHMEHTY
n Ha ocnoBi HaBuansHOr0 Habopy nanux nposectu ABC- abo Ilapero-anani3 acoptumenTy. Busnauntu
3;111;??11{26. HaNOUTBII TIOMYJISIPHI TOBApH Ta HINlIEBY YaCTHHY aCOPTUMEHTY, MMOOYAyBaTH rpadidHy MOJIENb «IOBIOTO
2 ron XBOCTa».

2. Crparerist NpocyBaHHS HILIEBUX TOBApiB
Po3pobuTi KOMIIJIEKC 3aX0/iB JUIs IiABUIIEHHS MPOAAXKIB HilIeBOro acoptuMeHnty. llepenbauntu
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Pexomenoosani 0axcepena: 1-15.

Ouinroeanns 3a memy: 12 6amis.

BUKOPUCTaHHS TONTYKOBOI ONTHMI3aIlii, peKOMEHIAIMHUX CUCTEM, TICPCOHANI3allii, KOHTEHT-MapKETUHTY Ta
Bigmosignux KPI.

Camocriiina
poboTta
9 rox.

3mo00yBayu caMOCTiitHO oOupae 2 i3 3 3aporoHOBaHUX 3aBJaHb JUIs 000B'I3KOBOTO BUKOHAHHS Ta 0(DOPMIICHHS:
1. OmparroBat ymoBH BUHHKHEHHS! Long Tail i miAroTyBat KOHUENTyalbHY CXEMY MOJEI.

2. [IpoananizyBaT aCOPTUMEHT OOPaHOTO IHTEpHET-MarasuHy abo MeiacepBicy Ta BUALIMTH HilIEBi TPYITH.

3. 3ampornoHyBaT aJrOpUTM PEKOMEHMAAIIA 1 KOHKPETHI MEXaHi3MHU IS MiJBUIICHHS BUIUMOCTI HIIIEBUX
ITO3UIIIH.

OpienToBHMIA mepesik KypciB ISl  OTPUMAHHSA
A0JATKOBUX OamiB a00 3apaxyBaHHsl 3aMicTh
MPAKTHYHUX POOIT / caMocTiliHoI podoTH 10 TemMu 6

Customer Analytics - kypc neMoHCTpYe, siK MOBENIHKOBI JIaHi, CETMEHTAIlisl, IPOrHO3YBAaHHs Ta aHAIITHKA KIIEHTCHKOI 6a3u

HiATPUMYIOTh PillICHHS OO HIlIEBOTO MOMHUTY H aCOPTHUMEHTY.

Tema 7. biznec-modeni enekmponnoi komepuii
3namu: MoJielli THTEpHET-MarasuHy,
Mmapketmeiicy, D2C, dropshipping i social
commerce; CTpyKTypy e-commerce BOPOHKH;
TUTATeXi, JIOTICTUKY, last mile i moBepHEHHS;
nokasuuku conversion rate, AOV, CAC, ROAS,
cart abandonment i repeat purchase.

Bumimu: obupatu e-commerce MOJIEIb;
IIPOEKTYBATH IUIAX IMOKYIIIIA, aHaJ'IiSyBaTI/I
BOPOHKY Ta €KOHOMIKY 3aMOBJICHHS; OIIHIOBATH
KaHAJIW 3aTy9eHHSI, JIOTICTUYIHI PillleHHS i
pusuky; popmyBaru cucremy KPI.

Pexomenooeani oxcepena: 1-15.

Ouinrweanns 3a memy: 12 6anis.

HSI;L(I:; 7 [IpobnemHa nexiisi-Bizyanizalis; MiHiKelc; eKCIIpec-OMUTYBaHHS; 0OTOBOPEHHS YIPABIiHCHKUX PillIeHb.
1. AyauT GizHEec-MOJIeNi eJIeKTPOHHOT KOMepITii
[paktuune |[IpoanamizyBatu Oi3HEC-MOJEb 1 customer journey yKpaiHCHKOTO €-cOmmerce MiAnprueEMCTBA; pO3paxyBaTH
3anatTs 13. |conversion rate, AOV, CAC, ROAS, Map>KuHaJIbHU# JTOX17] 3aMOBJICHHSI Ta BILUIUB IIOBEPHEHb.
2 TOJL. 2. IIpoexT OHIaliH-Mara3uHy
Y KOMaHIHOMY CIHPHHTI CIPOEKTYBaTH OHJIAHH-MarasuH: I[JIbOBUH CErMEHT, aCOPTUMEHT, IiHHICHA
IIPOIIO3UIIis, MOJIE/Ib IOX0y, KaHAJIM, OILIaTa, JIOTiCTHKA, retention Ta dashboard Kr040BHX IMOKA3HHUKIB.
1. Aymut 6i3HEC-MOIeN e-commerce MiAImpueMCTBA
IIpoanamizyBaTil iHTEpHET-Mara3uH ab0 MapKETIUICHC 3a €JIEMEHTaMHU: KIIE€HTCHKI CErMEHTH, aCOPTHMEHT,
Tpakriune IIIHHICHA TTPOTIO3HIIisl, MOJICNb TIOXOY, KaHATH 3aTydeHHs, OTUIaTa, JIOTICTHKA, IIOBEPHEHHS Ta IiCIIPOaaKHE
00CITyrOBYyBaHHSL.
3aHATTA 14. . N
2 ron. 2. Konrnernist OHITAH{H-MarasuHy . . .
Po3poOuTH KOHIEMIiI0 OHJIAH-Mara3uHy: BU3HAYUTHA TOBAPHY KaTeropio, MUIbOBY ayauTopiro, Mojens D2C,
marketplace a6o dropshipping, kananu mpocyBaHH:, JIOTICTUKY Ta MOKa3HUKU conversion rate, AOV, CAC,
ROAS i repeat purchase rate.
3mo0yBad caMoCTiitHO oOupae 2 i3 3 3arponoHOBaHMX 3aBIaHb T 000B'I3KOBOTO BUKOHAHHS Ta OOPMIICHHS:
Camocriiina | 1. IlopiBasaTn marketplace, D2C 1 dropshipping 3a KOHTponeM KIIEHTCBKOIO JOCBiYy, KaliTaJIOMICTKICTIO Ta
poGora | MaPKHHATBHICTIO.
12 ron. |2. [loOymyBatu e-commerce funnel i 3anporonyBaTi eKCIIEPUMEHTH LTS IBOX CIIA0KUX €TaIliB.

3. I[IpoanamizyBary mpakTUKX NiepcoHamizalii, social commerce ta post-purchase koMyHiKaIii.

OpienToBHMIT mepeqik KypciB ISl  OTPUMAHHSA
JI0JATKOBUX OamiB a00 3apaxyBaHHsSl 3aMiCTh
MPaAKTHYHHUX Po0iT / camocTiiiHoi podoTu 10 Temu 7

Google Digital Marketing & E-commerce Professional Certificate — xypc oxommoe e-commerce, 3aaydeHHs i
yTPUMaHHS KII€HTIB, aHATITHKY, éMail-MapKeTHHT, peKiTaMmy Ta CTBOPSHHS OHJIaiiH-Mara3uHy.

Tema 8. Moobinwvnui 6iznec-mooeni

3namu: THIA MOOITBHUX TIPOMYKTIB 1 Mozemi
MoOHeTn3arii: paid, freemium, subscription, in-app
purchase ta advertising; mobile funnel; ocHoBH
ASO; mnokasuuku CPI, activation, DAU/MAU,
retention, ARPU ta LTV.

Jlekmis 8 . . . . e . .
5 B [IpoGiemHa nekuis-Bi3yaiizallis; MiHIKeiC; eKCTIpec-0nUTyBaHHS; OOTOBOPEHHS YIPaBIiHCHKUX PillleHb.
TOJI.
1. AymuT MOOITBHOTO IPOAYKTY
[Ipaktuune |IlpoanamizyBat MOOiIMBHMI 3acTocyHOK 3a kputepissmu: JTBD, ninnicHa mnponoswuuis, onboarding,
3aHATTA 15. | MoHeTm3arlis, ASO, reviews, mobile funnel Ta retention; oOrpyHTYBaTH JOIUIEHY MOJETH TOXOY.
2 rog. 2. IIpoexT 3amycky MOOUITBHOTO CEPBICY

Po3pobutn koHuenuiro MobiapHOrO cepBicy, ASO-kapTKy i BopoHKy; BuzHauutu CPI, activation, DAU/MAU,
retention, ARPU Ta LTV i 3anpononyBaru A/B-Tectu onboarding abo paywall.
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Bwmimu: ananmizyBaTH I[iHHICHY IPOIO3UIIIIO
MOOUTIBHOTO ~ MPOAYKTY;  OOMpath  MOJeNb
MoHeTH3anii; nmpoBogutd ASO-ayaut; OyayBatu
MOOITBHY  BOPOHKY W CHCTEMY  METpHK;
MPOEKTYBAaTH EKCIEPUMEHTH 3 onboarding Ta
retention.

Pexomenoosani oxcepena. 1-15.

Ouinroeanns 3a memy: 12 6amnis.

1. Ayaut MOOITBHOTO 3aCTOCYHKY
[IpoananizyBati oOpaHuii MOOUTBHUI 3aCTOCYHOK 3a KPUTEPISIMU: LiJbOBA ayIUTOPis, HiHHICHA TPOIO3MILIIs,

[Ipaktuune |onboarding, Mmoaens MoneTu3anii, ASO, BIATYKH KOPHCTYBaiB, MOO1JIbHA BOPOHKA Ta MEXaHI3MH yTPUMaHHL.
3aHaTTA 16. |2. KoHuerniiiss MOOITBHOTO CEepRBICY
2 rog. Po3pobuTu koHIIEMIIIF0 MOOLTEHOTO CEepBicy, oOpatu Mozens paid, freemium, subscription, advertising a6o in-
app purchase. CpopmyBaru ASO-kapTKy, BOpOHKY KOpHCTyBada Ta cucremy nokasHukiB CPI, activation rate,
DAU/MAU, retention, ARPU 1 LTV,
CamocTiitia 3n00yBay CaMOCT.iI\/'IHO 061/11336 2 i3 3 3anpONOHOBAHMX 3aBJaHb JJIs O6OB"$13KOBOFO BUKOHAHHS Ta OOPMIICHHS |
poGoTa 1. [Tposectn MOPIBHATbHHH A.SO-aYI[I/IT JIBOX KOHKYPEHTHUX 3aCTOCYHKIB y Google Play a6o App Store: N
10 rox. 2. [TobynyBatu mobile funnel i 3anponionyBaru Tpu A/B-Tectu ams onboarding, paywall abo push-komyHikarii.

3. Pospaxysaru CPI, activation, retention, ARPU Tta opientoauii LTV 332 HaBYaJIbHUMY JTAHUMH.

OpienToBHMIA mepesqik KypciB ISl  OTPUMAHHSA
A0JATKOBUX OamiB a00 3apaxyBaHHsl 3aMicTh
MPAKTHYHUX POOIT / camMocTiliHoi podoTH 10 Temu §

Digital Marketing: Customer Engagement Strategy. Kypc 3ocepemkennii Ha qudpoBiii B3aeMoIii 3 KII€HTAMH, aHaTiTHII

KaHAIB 1 PIIICHHSX MIOJI0 customer engagement, sSiKi MOYKHA 3aCTOCYBATH J0 MOOUIBHOTO MPOIYKTY.

Tema 9. Omuixkananvui o0iznec-mooeni

3namu: BigMiHHOCTI MikK single-, multi-, cross- ta
omnichannel; mnpuHIMIM iHTErpamii JaHUX,
KOMYHIKaIli#i, 3armaciB i cepBicy; customer journey
Ta attribution; poins CRM/CDP; noka3zuuku NPS,
CLV, retention, channel conversion i service level.

Bmimu: xapryBaTh OMHIKaHAIBHHM  IIIAX
KIII€EHTa;, BUSBJATH PO3PHUBH MiX KaHaJIaMH;
MIPOEKTYBATH IHTETPOBAHI CIIEHApii B3aEMOIIl;
dbopmyBatn cucremy KPI # mopoxHio KapTy
BIIPOBA/DKEHHS, OIIHIOBATH PU3UKHA KOHQIIKTY
KaHAJIiB 1 MPUBATHOCTI TaHUX.

Pexomenoosani oxycepena: 1-15.

Ouinreanns 3a memy: 12 0aiiB.

H;?g; ? [IpobneMHa nexIisi-Bi3yanizailis; MiHIKelc; eKCIpec-OMUTYBaHHS; 0OTOBOPEHHS YIIPABIIHCHKUX PIllIEHb.
1. JliarHoCTHKa OMHIKaHAIBHOT'O KITIEHTCHKOTO JIOCBiTY
[pakrtuune |3aBnanss: [loOyayBaTy customer journey map JJisi ClIEHAPIil0 «IOUTYK OHJIAWH — KOHCYJIbTAIlisl — KYIIBIIS
3aHsATTS 17 |odnaiiH — cepBic y 3aCTOCYHKY» Ta IPOBECTH gap-aHalli3 JaHuX, IIiH, 3araciB, KOMYHIKaIlii i cepBicy.

2 rof. 2. OMHIKaHaJIbHA CTPATETis MiAIPUEMCTBA
3aBmandasa: Po3pobut OMHIKaHAIBHY CTpaTeriio oOpaHOro OpeHIy: CETMEHTH, i1HTETpOBaHi CIieHapii, poib
CRM/CDP, cucrema KPI, pu3nku KOHGIIKTY KaHATIB 1 IPUBATHOCTI JAHMX, TOPOKHS KapTa Ha IIICTh MiCSIIiB.
1. Anari3 OMHIKaHAJIBHOTO KIIIEHTCHKOTO JTOCBITY
[ToOymyBaTu customer journey map Uil CIEHAPIiIO «IIOIIYK OHJIAMH — KOHCYJIbTAIlisl — KYIIBJIsS odiaiiH —

TpaxTimmse OTpHUMaHHS a00 c'epBi'c 1epes MOOITPHHN 3aCTOCYHOK». BUSBUTH pO3pHBH MiXK KaHAIaMU 3a I[IHAMH, JTaHUMH,
sasrrg 18 |AIACAMH, KOMYHIKAIisMU B 96cnerByBaHH;IM.

2 ron. 2. OMHlKaHanLHg CTpATeris MijIpHeMCTBa . - - . .
Po3pobuti oMHIKaHaJIBHY CTpaTerito 0O0paHOro MiANPUEMCTBA. BU3HAYMTH IILOBI CErMEHTH, 1HTErpOBaHI
crenapii B3aemomii, pomb CRM/CDP, noka3HuKH pe3ybTaTHBHOCTI, pU3UKH KOH(MIIKTY KaHATIB 1 TOPOXKHIO
KapTy peaiizallii Ha IIiCTh MICSIIIB.

Canocriiina 3no6y§aq caMmocTiitHo oOupae .2 i3 3 3aNPOIIOHOBAHMX 3aBJIAHb IS O6OB'5I3KOBE)FO BUKOHAHHS Ta 0()OpMIICHHS ;

pofora 1. TlopiBHATH MYJIbTHKAHAIBHICTh | OMHIKAHATBHICTD HA IBOX MPAKTHUHHX KeHCax. .

15 rox. 2. IIpoBectn mystery shopping y JBOX KaHajlaX OTHOTO OpeHIy Ta 3adikCyBaTH PO3PUBHU JAOCBITY.

3. [liagroryBarn dashboard omuaikanamsauX KPI 1 pekoMenaarii moao iHTerpaltii JTaHuX Ta CEpBICy.

OpicHTOBHMIA TepesTik KypciB VISl  OTPUMAHHS
aonaTkoBux OamiB a00 3apaxyBaHHsI 3aMiCTb
MPaAKTHYHHUX Po0iT / camocTiiiHoi podoTH 10 Temu 9

Customer Analytics. — kypc HaBuae BMKOPUCTOBYBATH KIIEHTCHKi JaHi JUISl CETMEHTAIlii, IPOTHO3yBaHHs IOBEIiHKH,

retention i OOTPYHTYBaHHS y3rOJKEHHX PIillleHb y PI3HUX KaHaJax.

MATEPIAJIBHO-TEXHIYHE 3ABE3INNEYEHHA JUCHUIIJITHHA

MynbpTrMeniiHINA TPOEKTOp, MapKepHa Jaomka i ekpaH. IIporpamue 3abe3nedenns: OC Windows, MS Office, noctyn o oHnaiiH-I0AaTKiB, NEpiOJUYHUX BHJAHb Ta 1HIIMX
iHTepHeT-Keped, 10 enekTponHoi Oibmioteku JAYIKT, no BipTyansHoro HaBuasibHOTO cepenoBuiia Zoom; Google Workspace for Education, indopmauii caiity YHiBepcuTeTy

IH®OPMAIIMHE 3ABE3INEYEHHS JACIHUILITHA
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IHOJITUKA KYPCY («ITPABHUJIA I'PH»)

Kypc nepenbavae poOoTy B KOIEKTHBI.
CepenoBullie B ayAUTOPIi € IPyKHIM, TBOPIHAM, BiJKPUTHM 10 KOHCTPYKTUBHOI KPUTHKH.
OcBoeHHS MCUUILTIHY TIependayae 000B'I3KOBE Bi/IBlyBaHH JIEKLIH 1 MPAKTUYHMX 3aHATh, a TAKOXK CAMOCTIHHY poOOTy.
VYci 3aBranHs, nependaveHi MporpamMoro, MatoTh OyTH BUKOHAHI Y BCTAHOBJICHHI TEPMiH.
Ao 3mo0yBad BiICYTHIN 3 TIOBaXKHOI MPUYWHY, BiH MTPE3CHTYE BUKOHAHI 3aBJIAHHS T11]T 9aC CAMOCTIIHOI ITi/ITOTOBKH Ta KOHCYJIBTAIll BUKJIaIayqa.
3a iHILiaTHBOIO BUKJIaaya 3MiCT JaHOTO KypCy OHOBIIIOETHCS LIOPIYHO, BPAXOBYIOUYM 3MIHH Y 3aKOHOJABCTBI YKpaiHH, HAYKOBI JIOCATHEHHS 33 TEMATUKOIO OCBITHBOI KOMITOHEHTH.
3n00yBadi TaKOK MOXKYTb I0JIy4aTHCh 0 OHOBJICHHS AUCLMILTIHY IUTSIXOM IOAAHHS IPOIO3HLIIH BUKIIagady.
e 3100yBaui MalOTh MIPAaBO Ha Iepe3apaxyBaHHs pe3yibTaTiB HaBuaHHA HaOyTHX y HedopMaibHiii Ta iHdopmanbHiii ocsiTi 3rizHo «[lonoxeHHs npo HeQopManbHy OCBITY
JlepaBHOTO yHIBEpCHTETY iH(pOpMaliiHO-KOMYHIKaliitHuX TexHomoriiy https://duikt.edu.ua/uploads/p_447_35048489.pdf
IIpaBuia akagemiuHol 100povecHOCTI
e 3n00yBadi OCBITH y CBOil HABYAIbHIH JUisUTHOCTI 3000B's13aH1 JOTPUMYBATHCS IHHOCTEH, MPUHLMIIB 1 MPABUJI aKaJeMi4HOI JOOPOUECHOCTI.
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o KoxHe HaBYaTbHE 3aBJIaHHS Ma€e OyTH BUKOHAHE CAMOCTIHHO, KPiM BUIIA IKIB, KOJIM HOr0 BUKOHAHHS Tiepeidadae y4acTh JEKILKOX 0¢i0 a00 IpaBriIaMy BUKOHAHHS BiJIIOBIIHUX 3aB/1aHb
JI03BOJICHO OTPHMAaHHSI JOTIOMOTH BiJJ iHIIMX 0Ci0, BUKOPUCTaHHS IOMOMKHMX MarepialiiB Ta 3aco0iB, Mepexi [HTepHET Tomo.
o KoxxeH 3100yBay OCBITH y pasi BAKOPHUCTaHHS y CBOEMY aKaJIEMiuHOMY TBOPI PE3YJIBTATiB IHTENEKTYaIbHOTO TBOPIHHSI 1HILIMX aBTOPIB (TEKCTIB, 1/1eH, PO3pO00K, TBEPXKEHb, BiZJOMOCTEH,
JyMOK TOLII0) 3000B's13aH1# 3p0OUTH MOCHIIaHHS Ha BiATIOBIZHE HKEpeno iHpopmariii.
e HapuanpHa po0OoOTa MOXE BKITFOUATH (TTOBHICTIO 200 YaCTKOBO) MOMNEPEIHIO HABYAIBHY POOOTY 3700yBava OCBITH JIMIIE y TOMY BHIIAJKY, SKIIO II¢ TPSMO J03BOJICHO YMOBaMH
HABYATLHOT'O 3aBJIaHHSL.
e B aymuropii 3100yBaui He JOMYCKAKOTLCS JI0 CITUCYBAaHHS Ta 0OMaHy — 3a OPYIICHHS PHHIIMITB aKaJIeMidHOI JOOPOYECHOCTI BUKIIAIau MOYKE HAKITa[aTH CaHKIIii: 3HIKCHHS OaiB,
MOBEpHEHHS poOOTH Ha IOONPAIFOBAHHS, HE JIOMYIIEHHS /IO 3aXUCTy pOOOTH Ta iH.
3n00yBadi MOXyTh 03HariomuTHCS 13 KoziekcoMm akaaemiuHoi 1oOpodecHoCTi JepskaBHOro YHIBEpCHTETY 1H(OpMAIiHHO-KOMYHIKAIIHHUX TEXHOJIOTIi Ha CTOPIHII CaHTy:
https://duikt.edu.ua/uploads/p_447_96297052.pdf?2

KPUTEPII TA METOJM OIIIHIOBAHHS

[MorouHa ycHinmHICTh CKIAAAETHCS 3 YCIIMIHOCTI 32 aKTUBHICTH MiJ] Yac JIEKI[ii, poOOTy Ha MPaKTHYHHUX 3aHATTAX, BAKOHAHHS 3aBJaHb ITiJ1 4ac camocTiiHoi pobotu. Bei
3aBJIaHHS OI[IHIOIOTHCS BIIOBIHO BUMOT IOJI0 3MICTOBHOCTI Ta BCTAHOBJICHHUX CTPOKIB BUKOHAHHS 1 iX 37aui. J{ist oTpumaHHs J0JaTKOBUX OalliB, CTYACHT MIOBUHEH HAJaTh
Komito cepTudikara abo ApykoBaHoOi MyOiKallii 4 MHCEMOBE MOBIIOMIICHHST BUAABIIS, PO MPUHHSTTS A0 ApyKy myOmikanii. Temaruka myOunikaiii (BeOiHapa, Kypcy) MOBHHHA
BIJIMOBIIATH 3MICTY JUCHHUILTIHU, TIPU [IbOMY CTYJICHTY 3apaxOBY€EThCS JIOJIaTKOBI Oajiu 3aMicTh OalliB 32 BUKOHAHHS CYMDKHHUX 32 TEMATHKOIO MPAaKTUYHUX poOiT. MakcuMalibHa
KUTBKICTh JIOJJATKOBUX 0aliB, 0 MOXYTh OyTH 3apaxoBaHi 3a aucnuiutiny — 10 6amis. Pazom 1ie € 6anamu 3a MOTOYHY YCIINIHICTD 3100yBaya. MakcHuMalbHa KiIbKICTh OaiB —
60 miHimMaibHa KiIBKICTh OaiB — 20.

SIK1Io cTy/ieHTa He IOMYIIEHO JI0 TiJICYMKOBOTO KOHTPOJIIO, SIK TAKOTO, [0 He BUKOHAB 1H/IUBITyabHUHN IJIaH, HOMY HaJa€ThCs 4ac JI0 IePECKIIaIaHHs JUIsi BAKOHAHHS BCIX
BUMOT JionycKy. CTyJIeHT Ma€ IpaBo Ha JiBa repeckiajganns. [Ipu moBTopHOMY MepecKiiajanHi HOoro y CTyAeHTa MOXKe IIPUHMATH KOMICisl, Ika CTBOPIoeThes tupexTopoM HHIMIT.
Oriaka KoMmicii € ocTaTOYHOI0. Y BHIAJIKY OTpUMaHHS cTyieHToM 0 OaitiB (HENpUHHSITHO), O TSTHE BiJpaxyBaHHs 32 HEBUKOHAHHSI HABYAIBHOTO IJIAHY

®opvu KOHTPOIO / Buin HaBYaILHOI podoTH \ OuiHlBaHHS
IOTOYHUI KOHTPOJIb:
Poboma na 3auammsx, y m.u.
y4acTh Y €KCIIPeC-OMUTyBaHHI 3a KOYKHY MPaBUJILHY BiATIOBIAb - 0,2 Oanmm
JIOTIOBI/TH 3 TIPE3EHTAITIEF0 32 TEMATHKOIO CaMOCTIHHOT poOOTH 34 KOXHY npe;emauiro (p cep aT)uMaKCI/.IMyM - 2 Oaris (O.HiHKa SAICKUTE Bi.ﬂ HOBHOTH POSKPUTIH
TEMH, SKOCTI iH(OpMaIlii, CAMOCTIMHOCTI Ta KpeaTUBHOCTI MaTepially, sIKOCTI IPEe3eHTAllii 1 I0MOB1I1)
YCHE OIUTYBAHHSI, TECTYBaHHS 3a KO)KHY NMPaBIIILHY BioBih — 0,2 Ganmm
PILICHHSI TPAKTUYHUX 337124 3a KO)KHY NMPaBWIILHY BioBiah — 1,0 Gamm
y4acTh Y 0OrOBOPEHHI CUTYAIIIHOTO 3aBIaHHS 3a KO)KHY MPaBWIILHY BioBiap — 1,0 6anmm
y4acTh y HaBUAIbHIM THCKYCIi 3a KOXHY y4actb - (0,5 Gamm
Jlooamkoea ouinka 3a eudamu OiAIbHOCHI 30 MEMAMUKOIO OUCUUNTIHU
Yuacmo y 6ebinapax, mpenineax 3a koxHi 0,1 kpequTu (3 roA1.) yyacTi 3 oTprMaHHsIM cepTudikary - 3 0amu
Te3u 0onogioi 3a yuacmio y Kongpepenyii 3a KOXHI TE€3H, sIKI OIyOJTiKoBaHi - 3 6aimm
Cmamms y sudanmi 8 Yxpaini 3a KOJKHY CTarTTIO, sika onyOnikoBaHa - 5 OajiB
Cmamms y ino3eMHOMY 8UOGHHI 3a KOJKHY CTaTTIO, sIka ormyOuikoBaHa - § OastiB
INIACYMKOBE OINIHIOBAHHS: nugepenuiiiaunii 3a1ik 3rigHO KpUTEPiiB OLiHIOBAHHS
MIJICYMKOBA OIIHKA 3A JUCHUATLIIHY
oamm Kpurepii ouiHioBanHst PiBenb KoMnieTeHTHOCTI Onistica [sanuic 6

eK3aMEHAYIIHITL 8I00MOCTIE

CTyneHT NEMOHCTpYe ITOBHI M MillHI 3HAHHS HABYIBHOTO Matepialy B 00Cs3i, IO BiNOBifae cuiadycy | Bucokuii

=) . . . SR . . ) .. Bingmigzo /
8§ | AuCUMILTIHH, IPaBAIIBHO it OOIPYHTOBAHO MPUMAE HEOOXiHI PILLICHHS B PI3HIX HECTAHIAPTHUX CUTYALIISX. ToBHicTrO 3a0e3Meuy€e BUMOTH JI0 3HaHb, YMIHb i 3apaxosaro (A)

Bwie pearnizyBaTi TeOpeTHYHI OJIOKEHHS MCIUIUTIHA B IPAKTHYHUX PO3PaxXyHKAX, aHATI3YBATH Ta CITIBCTABILITH | HABHYOK, 110 BUKJIAJICHI B CIJIA0YCl JWICIMILIIHML.



https://duikt.edu.ua/uploads/p_447_96297052.pdf?2

JIaH1 00°€KTIB AISUTHHOCTI (haXiBIls HA OCHOBI HAOYTHX 3 IAHOI Ta CYMDKHUX JUCIUIUIIH 3HAHb TA YMIHb.

3Hae cydacHI TEXHOJOTII Ta METOIM PO3PaxXyHKIB 3 JAHOI JMCIMIDIIHM. 3a Yac HaBYAHHS TIPU TPOBEICHHI
MIPaKTUYHUX 3aHSTh, TIPM BHKOHAHHI 1HIVBIIyaTbHUX / KOHTPOJBHWX 3aBIAHb IPOSBUB BMIHHS CaMOCTIHHO
BUPIITYBAaTA TIOCTABJICHI 3aBIAHHS, aKTHBHO BKJTFOYATHCH B JIFICKYCii, MOXKE BiJICTOFOBATH BJIACHY TIO3WINIO B
MMUTAHHSX Ta PIMICHHSIX, 10 PO3IIIAAIOTECS. 3MeHIeHHS 100-0abHOT OIIHKA MOYKe OYTH ITOB’sI3aHE 3 HEIOCTATHIM
PO3KPHUTTSM ITUTaHb, IO CTOCYETHCS JUCIHILTIHY, KA BHBYAETHCS, ajle BUXOUTH 32 PAMKH 00’€My MaTepiaiy,
niepe0aueHOro cuiadycoM, abo CTYICHT MPOSIBIISE HEBICBHCHICTh B TIIYMAueHHI TCOPETUYHHX MOJIOKCHD UM
CKJIAJTHUX IPAKTHYHHX 3aBJAHb

Brnachi mponosmmii cTyneHTa B OLMHKAx 1
BUPIIICHH] TPaKTHYHUX 3a]ad MiBUILYe Horo
BMIHHSI BUKOPHCTOBYBATH 3HaHHS, SIKi BIH OTpHMaB
NIPY BHBYEHI 1HIIMX JVCLMIUIIH, a TAKOXK 3HAHHS,
HaOyTi NPH CaMOCTIHHOMY ITOTTTHOJIEHOMY BHBYEHI
NIMTaHb, 10 BIJHOCATHCS JO JMCIMILIIHH, sKa
BHBYAETHCSL.

CTyZeHT JIeMOHCTPYE rapHi 3HaHHS, T0OPE BOJIOIE MaTepiajioM, IO BiJIIOBIIa€ CHIA0yCy MUCIMILTIHY, POOUTH Ha
X OCHOBI aHaJIi3 MOYKITMBUX CUTYaIlili Ta BMi€ 3aCTOCOBYBATH TEOPETHYHI ITOIIOKEHHS IIPH BUPILIECHH] PAKTUIHUX

JocTaTHiit
3al0e3reuye CTYIEHTY CaMOCTIHHE BHPIIICHHS

o 3a/1a4, ajne JIOMycKae OKpeMi HETOYHOCTi. BMi€ caMOCTiifHO BHIPaBIISTH JOMYIEHI IOMIJIKH, KUTBKICTD SKHX €
© HeilHa’quroﬂ ¥ P P A ’ OCHOBHHX TMPaKTHYHHX 3a7a4 B YMOBaX, KOJH Hobpe/
S - . . . . | BUXi/IHI JaHI B HUX 3MiHFOIOTHCSI TOPIBHSHO 3 3apaxoBaHo (B)
3Ha€e CydyacHi TEXHONOTIi Ta METOJM PO3PaXyHKIB 3 JAHOI MUCIMIUTIHA. 3a Yac HaBYaHHS TPH TPOBEICHHI . .
e ; A ; NpUKIagaMd, [0 PO3MIAHYTI TPH  BHBYEHI
MPAKTUYHUX 3aHATh, TIPY BAKOHAHHI 1H/IMBI {yaIbHUX / KOHTPOJIGHHX 3aB/IaHb Ta OSICHEHH] TPUHHSATHX PillICHb, 1a€ J——
BHYEPITHI MOSICHEHHSI
CTyzeHT B 3aralbHOMY T0Ope BOJIOZIE MaTepiaioM, 3Ha€ OCHOBHI TIOJIOXKEHHS MaTepialty, 10 BiOBiAae cinadycy | JlocTaTHii
JICIMIITIHA, POOHMTH Ha X OCHOBI aHali3 MOMKIIMBHX CHTYallili T2 BMi€ 3aCTOCOBYBATH IPH BUpIILICHHI THIOBHX | KOHKpeTHHIT piBeHb, 3a BHBUEHMM MarepiajioM
o NPaKTUYHKX 3aBJIaHb, aJie JIOIyCKAe OKPEMi HETOUHOCTI. BMi€ MOSICHUTH OCHOBHI TT0JI0’KEHHSI BUKOHAHKX 3aBJIaHb | CH1a0yCy IMCIMILTIHY. TioGpe /
m' Ta JIaTW TPaBWJIBHI BIMIOBIJI TIPU 3MiHI pe3ysbTaTy NP 3ajaHii 3MiHI BUXigHHX mnapametpiB. [lommiku y | JlopatkoBi MUTaHHA po MO>XJIMBICTh 3 OBEEO ©
BiMOBI/ISIX/ PillIeHHSX/ PO3paXyHKAX HE € CHCTEMHMMH. 3HAE XapaKTEPUCTUKA OCHOBHHX TIOJIOYKEHB, [0 MAFOTh | BUKOPHCTAHHSI  TCOPETUYHHX — TMONOKEHb ISt I
BH3HAYQJIbHE 3HAUEHHS TPU NPOBE/ICHHI MPAKTHYHUX 3aHSATh, PH BUKOHAHHI 1HAMBIIYaJbHUX / KOHTPOJBHHUX | IPAKTUYHOTO BUKOPUCTaHHS BUKIIMKAIOTh
3aBJIaHb Ta NOSICHEHH] PUIHSITHX PillleHb, B MEXKaX JUCLMILIIHY, 110 BABYAETHCS. YTPYTHEHHSL.
CryneHT 3aCBOIB OCHOBHMIA TEOPETUYHUI MaTepiall, riepei0aueHnii crnadycoM IMCIMILTIHM, Ta PO3YMi€ OCTAHOBY Cepemiii
NS CTAaHAPTHUX MPAKTUYHKX 3aBJaHb, MA€ MPOIO3UIIIT 1010 HAIPSMKY 1X BUPIIICHb. PO3yMi€ OCHOBHI MOJIOMKCHHS, N . 3a/10BUIBHO /
o . . o 3ale3rnieuye  JOCTATHRO  HAJiiHMII  piBeHb
[{e] ) > ) : :
0 € BU3HAYAIBHUMHU B KypCl, MOYKE BHILIYBaTH MOJIOHI 3aBIaHHS TUM, IO POIVISIAIMCH 3 BUKIAJIAUEM, aJie 3apaxosano (D)
. L . BIITBOPEHHS OCHOBHHX IMOJIOKEHb IUCLMILTIHA
JIOITYCKA€ 3HAa4Hy KUIbKICTh HETOUHOCTEH 1 IPyOMX MOMUJIOK, SIKI MOYKE YCYBATH 32 JOIOMOI'OI0 BUKJIA [aya.
CTyneHT Mae IeBHI 3HAHHS, repeadadeHi B CHIAOyCl MUCIMIUIIHK, BOJIOIIE OCHOBHMMHM ITOJIOMKCHHSMH, IIO
) BUBYAIOTHCS HA PIBHI, IKUH BU3HAYAETHCS K MIHIMAIBHO IOy CTUMHIA. 3 BUKOPHUCTAHHAM OCHOBHHX TeopeTnuHuX | CepemHiit 3a0BiHO/
& MOJIOKEHb, CTYACHT 3 TPYJHOIIAMH TOSICHIOE TMpaBIJAa BHPIIICHHS IPAKTHYHUX/PO3PaXYHKOBHX 3aBJaHb |€ MIHIMAIBHO JOMYCTHMHM Y BCIX CKJIaJIOBHX 3apaxosaro (E)
© JIMCUMTLTIHKA. BUKOHAHHS TMPaKTMYHUX / 1HIMBIAyaJlbHUX / KOHTPOJBHUX 3aBJaHb 3HA4HO (HOpMaITi30BaHO: € | cHialycy MMCIMILTIHA I
BIIOBIIHICTh AJITOPUTMY, aJI€ BIJICYTHE [IMOOKE PO3YMIHHS pOOOTH Ta B3a€MO3B’SI3KIB 3 IHIIMMH JUCIHILUTIHAMI
CTyneHT MOYKe BIATBOPUTH OKpeMi (PparMEHTH 3 Kypc Hesarosinsoss
P 4 P Kp P . Y- . N . L Husbkwit MOJUTUBICTEO TIOBTOPHOTO
e} HezBaxkatouu Ha Te, 1110 CUIIA0yC MMCUMIUTIHKA CTY/ICHT BUKOHAB, TIPAIIOBAB BiH [TACHBHO, OTO BIIIOBI/N TiJ| Yac He sabe . N JH
8 MIPAKTHYHUX POOIT B OUTBIIOCTI € HEBIPHIUMH, HEOOT PyHTOBAaHUMH. € 30C3NCHy€ MPAKTIMHOL PeaIsallll 3a/1a, Mo CmaﬂaHHﬂ). € 3apaxoBaHo
e . . . X . (hOpMYIOTBCS IPH BUBYCHI JUCIATLTIHI (FX) B saznikogy kHuoicKy He
LimicHicTh pO3yMiHHS MaTepiaiy 3 AMCHHUILTIHK Y CTYICHTA BiJICYTHI. npocmassembes
He3anoButsHO 3
. .. . HesanosimbHmii 000B’SBKOBMM TIOBTOPHIM
3 CTy/IeHT MOBHICTIO HE BUKOHAB BUMOT CHIIA0YCy HABYAIBHOI AUCIUILTIHH. CIyIeHT He MiITOTOBNEHMH 10 CAMOCTIMHOIO syuerts / He
; Horo 3HaHHsI Ha ITIICYyMKOBHX €Tarax HaBYaHHsI € (hparMeHTAPHUMHU. v . o .
o . . BUIpIIIIEHHS 3a/1a4, sSIKi OKPECITFOE MeTa Ta 3aBjanHs | porryruenwii (F) B sanikogy
CTyIeHT He JIOMYIICHHH 10 3724l eK3aMeHy .
JWCLTLTIHA KHUDICKY He HpOCARIst-

EMbCA




