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I. Ipodian ocBiTHLOi mporpamu / Profile of the educational program

1 — 3aranbHa ingopmanis / 1 — General Information

IToBHa Ha3Ba BHILIOTO
HABYAJBHOI'O 3aKJIA/y T
CTPYKTYPHOI'0 IiAPO3IiLy

Jlep>xaBHMI yHIBEPCUTET 1H(POPMaLIHO-KOMYHIKaLIHIX
TexHoJorii, HaBuanbHO-HAYKOBUI 1HCTUTYT MEHEIHKMEHTY
1 manpueMHUITBa, Kagenpa mapketunry / State University

/ Full name of higher of Information and Communication Technologies,
education institution and | Educational and Scientific Institute of Management and
structural unit Entrepreneurship, Department of Marketing

PiBenn BH1I01 OCBiTH/ . ) o . .

Higher education level Hpyruii (marictepebkuii) piseas/Second (Master's) level
Cryninb BUIIIO1 OCBiTH/ .

Higher education degree Marictp / Master

I'any3b 3HaHB/ 07 — Yupasninus ta aaminictpysanns / 07 — Management
Field of Knowledge and Administration /

CrnenianbHicTb/ .

Speciality 075 — Mapketunr / 075 — Marketing

Hasea ocaiTie.ol Mixunaponuuii  mapkerunr/  International  Marketing
mporpamu/ , (ocBiTHBO-TIpO(eciiina nporpama) / (educational and
Name of the educational professional program)

program

Oomexennst moao gpopm
HaABYaHHS/

Restrictions on forms of
education

Bes3 ooMmexenns / No restrictions

OcgiTHs kBagi(ikamisi/
FEducational qualification

Marictp mapketunry / Master of Marketing

IIpodgeciiina
kBastiikanisa/
Professional qualifications

He namaerscs / Not provided

KBanigikauis B tumnsiomi/
Qualifications in the
diploma

Cryniab BUIIO1 OCBITH — Marictp
criemianbHIicTh — 075 «MapkeTHH
OCBITHS ITporpamMa — Mapketusr /
Obtained qualification - Master Degree
specialty — 075 «Marketing»
educational program — Marketing

Tun qunjiomy Ta 06csr
OCBiTHBOI mporpamu/
Type of diploma and
scope of educational
program

Juruiom Marictpa, oguHuanui, 90 kpenutiB €KTC, TepMmin
HaBuaHHs 1,5 poxu. He menme 35% oOcsry oOCBITHBOI
MporpaMu CIPSIMOBAHO Ha 3a0€3MEeUeHHs 3arajbHUX Ta
crieriaaTbHuX (paxoBux) KOMIIETEHTHOCTEN 3a
CHEIIaJbHICTIO, BU3HAYEHHUX CTaHAAPTOM BHIIOI OCBITH /

Master's degree, single, 90 ECTS credits, duration of study
1.5 years. At least 35% of the educational program is aimed
at providing general and special (professional)




competencies in the specialty, defined by the higher
education standard

HasiBHicTh akpeauranii

Availability of
accreditation
HPK VYkpainu — 7 piBeHb,
Huka/piBenn/ QF-EHEA- npyrwuii nukn, EQF-LLL — 7 piBens /
Cycle/Level NRC (National Qualification Framework) of Ukraine - level
7, FQ-EHEA - second cycle, EQF-LLL - level 7
HasBhicTe cTymens OakanaBpa, MaricTpa, OCBITHBO-
IepenymoBu/ kBasiQikaiiiiHoro piBHs «cremiagicty / Possession of a

Prerequisites

bachelor's degree, master's degree, or a "specialist"
educational qualification level

Mosa(u) BUKJIagaHHA/
Language(s) of teaching

Amnrmiiceka moBa / English language

Tepmin aii 0CBITHBOL
nporpamu/ Validity of
the educational program

[Iporpama BBOgUTHCS B aito 3 01.09.2025 p. Ilporpama
JiCHA BIPOJOBXK il IEpKABHUX CTaHAAPTIB BUIIOT OCBITH
Ta MOXe OyTH BigkopuroraHa BianoBimHO 10 «llopsaky
pO3pOOJICHHS, 3aTBEPXKCHHSI, MOHITOPUHTY Ta BHECCHHSI
3MIH JI0 OCBITHIX NpOrpaM Ta HaBYaJIbHUX IUIAHIB Yy
JlepxaBHOMY YHIBEPCUTETI iH(popMmarriitHo-
KOMYHIKaIiiHuX TexHosorii» [/ The program is put into
effect from 01.09.2025. The program is valid for the duration
of the state standards of higher education and may be
adjusted in accordance with the "Procedure for the
development, approval, monitoring and amendments to
educational programs and curricula at the State University
of Information and Communication Technologies".

InTepner - aapeca
NMOCTIiHOTO PoO3MillIeHHS
OINCY OCBITHBOI POrPamMu
Internet - address of
permanent placement of
the description of the

educational program

http://www.dut.edu.ua/ua/621-osvitno-profesiyni-programi-
kafedra-marketinqu

2 — MeTa ocBiTHBOI mporpamu / 2 — The purpose of the educational program

Mertoro Marictepcbkoi mporpamu BiamoinHo no micii JYIKT e migroroBka marictpis
MapKeTUHTY, $IKi BOJIOJIIOTh 1HHOBAI[IMHUM CIOCOOOM MUCJICHHS Ta MPOTPaAaMHUMU
KOMITETEHTHOCTSIMU (3araJibHUMH Ta TpodeciitHumMm), HeoOXiqHUMHU i €dEeKTUBHOI
MDKHAPOHOT MAPKETHHTOBOT ISITLHOCTI B YMOBaX IIO0AIBHOI €KOHOMIYHOI 1HTETpaltii
Ta MMOCWJICHHSI KOHKYpEHIIii Ha MibkHapoaauX puHkax / The goal of the master's program,
in accordance with the mission of SUICT, is to prepare marketing masters who have an
innovative way of thinking and program competencies (general and professional)
necessary for effective international marketing activities in the context of global economic
integration and increased competition in international markets.

3 — XapakrepucTuKa oCBITHLOI nporpamu / 3 — Features of the educational program



http://www.dut.edu.ua/ua/621-osvitno-profesiyni-programi-kafedra-marketingu
http://www.dut.edu.ua/ua/621-osvitno-profesiyni-programi-kafedra-marketingu

Onuc
npeaMeTHOL
obJaacri
OCBIiTHBOI
nporpamu/
Description of
the subject area
of the
educational
program

OO0’eKT BUBYEHHS: MAapKETUHIOBAa AISUIBHICTH SIK (hopma B3aeMOAll
Ccy0’€KTIB pUHKOBUX BIJIHOCUH JJISI 33JI0BOJICHHS X €KOHOMIYHUX Ta
COLIIAJIbHUX 1HTEPECIB HA HALlIOHAIIbHUX Ta MI)KHAPOJHUX PUHKAX.
Object of study: marketing activity as a form of interaction of subjects
of market relations to satisfy their economic and social interests in
national and international markets.

[lini HaBYaHHS: MIATOTOBKA (axiBIiB, sIKI BOJOJIIOTH CYyYaCHUM
€KOHOMIYHUM MHUCJCHHSIM Ta BIAMOBIIHUMH KOMIIETCHTHOCTSMH,
HEOOXITHUMU U1 pO3B’s3aHHS 3aBlaHb Ta MpoOjeM peaizalii
MDKXHApOJHOI MAapKETHMHIOBOI MISUIBHOCTI B yMOBaxX IJIOOANbHOI
€KOHOMIYHOI  1HTerpamii Ta TMOCWUJIEHHS KOHKYpeHIIi Ha
MDKHApOJAHUX PUHKAX, 110 MepeadadaroTh MPOBEACHHS JOCTIIKEHb
Ta/abo 3M11CHEHHS 1HHOBAI1H Ta XapaKTepU3yOThCs
HEBU3HAYEHICTIO YMOB 1 BUMOT.

Learning objectives: training of specialists who have modern
economic thinking and relevant competencies necessary to solve the
tasks and problems of implementing international marketing
activities in the context of global economic integration and increased
competition in international markets, which involve research and/or
innovation and are characterized by uncertainty of conditions and
requirements.

Teopetuuynuii 3MiCT MHpeaMeTHOT 00JIacTi: CYThb MAapKETHHTY SIK
CydacHOi  KOHIEMNIIi  ympaBiaiHHA  Oi3HECOM;  TOHSTIHHO-
KaTeropiiHui amapar, IpUHIMIY, QYHKINT, KOHIENIi MapKeTHHTY
Ta iX ICTOPUYHI TIEpeayMOBH; crerudika IisUIbBHOCTI PUHKOBUX
cy0’ekTIB y pi3HMX cdepax Ta Ha PI3HUX THUIAX PUHKIB K Ha
HaIllOHAJLHOMY TakK 1 MDKHApPOJIHOMY PIBHI; 3MICT MapKETHHTOBOI
JSITBHOCTI, pO3pO0JICHHSI MApKETHHIOBUX CTpaTerii Ta GopMyBaHHS
YOPABIIHCBKUX PpilIeHb y cdepl MaApKeTHHTY 3 ypaxyBaHHSIM
MDKHapOIHOTO JOCBITY.

Theoretical content of the subject area: the essence of marketing as
a modern concept of business management; conceptual and
categorical apparatus, principles, functions, concepts of marketing
and their historical prerequisites; specifics of the activities of market
entities in various spheres and in different types of markets, both at
the national and international levels; the content of marketing
activities, the development of marketing strategies and the formation
of managerial decisions in the field of marketing, taking into account
international experience.

Metoau, METOIUKH Ta TEXHOJIOTII: 3araJJbHOHAyKOBI Ta CIIeIiaabHi
MeToau, TpodeciiiHi METOAWKH Ta TEXHOJOrii, HEOoOXimHI I
3a0e3nedeHHsT e(EeKTUBHOI MapKETHHTOBOI  MisUTBHOCTI Ha
HAI[IOHATbHOMY Ta MIKHAPOJHOMY PiBHSIX.

Methods, techniques and technologies: general scientific and special
methods, professional methods and technologies necessary to ensure




effective marketing activities at the national and international levels.
[HcTpymenTH Ta  oOJajHAHHS: Cy4yaCHI  yHIBEpCalbHI  Ta
cnenianaizoBaHl 1H(OpMaLiiHI CUCTEMHU 1 MPOTrpaMHl TPOIYKTH,
HEOOXIJHI Il NPUUHATTA Ta IMIUIEMEHTAalli MapKeTHHTOBUX
YHPAaBIIHCHKUX PILLIEHb.

Tools and equipment: modern universal and specialized information

systems and software products necessary for making and
implementing marketing management decisions.
Opienranis
OCBIiTHBOI
nporpamu/ OcsitHbO-TIpO(EciitHa
Orientation of Educational and professional
the educational
program
[linroroBka mnpodeciiHO-KOMIETEHTHUX, KpPEAaTUBHUX, BHCOKO-
OCHOBHMIA IHTENeKTyallbHUX  (axiBIiB, 3JaTHUX MpaLlOBaTH Y C(bep%

dokyc ocBiTHBLOL
NMpPOrpaMu Ta
cnemiaJaizaunii/

The main focus
of the
educational
program and
specialization

MapKeTHHTy  Ha HAI[lOHAJIbHOMY Ta MDKHApOIHOMY pIBHSX, 1
3a0e3neuyBaTi €BPOIMEUCHKUI pIBEHb HAJAHHS MapKETUHTOBUX
NMOCIYyT Ha 1HHOBAIlIMHMUX 3acajax. AKIEHT Ha BIPOBAKCHHI
IHHOBAIlIMHUX METOJMIB Ta TEXHOJIOT1d B mMpoleci MIXHAPOIHOI
MapKETHHTOBOI MJISJILHOCTI Ha MiANMPUEMCTBAX, B YCTaHOBax 1
OpraHizaIlisx BiAMOBIIHO 10 Cy4YaCHUX BUMOT POOOTO/IABIIIB.
KirodyoBi  cioBa:  MIKHApOJHHMM  MapKeTWHT, 1HHOBaIlllMHUN
MAapKETUHT, MAPKCTUHTOBa CTpaTeI‘iSI, MapKeTI/IHFOBI/Iﬁ MCHCAKMCHT,
MapKETHHTOBHI aHaI3.

Training of professionally competent, creative, highly intellectual
specialists capable of working in the field of marketing at the national
and international levels, and ensuring the European level of
marketing services on an innovative basis. Emphasis on the
introduction of innovative methods and technologies in the process
of international marketing activities at enterprises, institutions and
organizations in accordance with modern requirements of employers.
Keywords: international marketing, innovative marketing, marketing
strategy, marketing management, marketing analysis.

OcobauBocTi
nporpamu/

OcBiTHS Tmporpama CHOpsMOBaHa Ha MIATOTOBKY (axiBIlB 3
MDKHAPOJHOTO MApKETUHTY 3 MPIOPUTETOM IHHOBAITIMHUX TEXHOJIOTIN
MapKETUHTOBO1 JISUTHHOCTI, MapKETHHIOBOTO aHaji3y, sKi 3/IaTHi
BUPIITYBaTH MPoOIieMH po3poOKM Ta pearisallii eeKTHBHOI cTparterii
MDKHAPOHOTO MapKETHHTY.

[Iporpama  mepemdavae  BUKIAJAHHS  HABYATBHMX  JTUCIMILIIH
cnemiamictamu |y cdepi MapkKeTHHry 1 Horo iHQopMaliiitHo-
AQHANITUYHOTO  3a0C3MCUCHHS  BIIMOBIIHO  3amuTaM  ITU(GPOBUX
TpaHcgopMalliii CyCIIbCTBA 3 YpaXyBaHHAM MIKHAPOIHOTO JTOCBIY,
0 CYTTEBO MOrMUONMOe (PaxoBi KOMIIETEHTHOCTI MalOyTHIX
BUITYCKHHKIB.




Features of the
program

[HHOBaIIMHMI TAX1A A0 MArOTOBKHM (DaxiBIIB 3 MIKHAPOIHOTO
MapKETUHTY 0a3yeThbcs Ha (POpMYBaHHI MPAaKTUYHUX HABUUYOK 1 BMiHb Ha
OCHOBI CyYaCHHX TEOPETUYHUX 3HaHb, IHHOBALIIHUX OCBITHIX
TEXHOJIOT'1i, 3 BUKOPUCTAHHSIM HaBYaJIbHO-MaTepiabHOI 0a3u Kadenpu
MapKETUHTY, CTBOPEHOI Ha 00J1aJHAaHHI OCTAHHBOT'O MOKOJIIHHS.
3anmydeHHs 10 HABYAJILHOTO TMPOLIECY  MPEJCTaBHUKIB Ol3HeCy 3
xommnanii-naptHepis. TOB «IJIOBAJIAI/DKITAJ», WEB-cTyais
«UP WAY», TOB «ITAPTHEPE]l», TOB «YJIC CUCTEMCy», TOB
«3AKVYIIKH. TIPOM.YA», @®TJ «PUTEWI», TOB «ITPO-
KOHCAJITIHI», «TOB «COMPRESSORS INTERNATIONALY,
TOB «®APMA-ITEPCOHAJI», TOB «PIAJI IOPCy», cripsimoBaHe Ha
BIOCKOHAJIEHHS 3100yBaYaMu npodeciitHuX KOMIICTCHIIIH,
HAOJMKEHHS 10 CBITOBUX BUMOT Y (haxoBiil crierriasizariii.

The educational program is aimed at training specialists in international
marketing with the priority of innovative technologies of marketing
activities, marketing analysis, who are able to solve the problems of
developing and implementing an effective international marketing
strategy.

The program provides for the teaching of academic disciplines by
specialists in the field of marketing and its information and analytical
support in accordance with the needs of digital transformations of society
, taking into account international experience, which significantly
deepens the professional competencies of future graduates.

An innovative approach to the training of specialists in international
marketing is based on the formation of practical skills and abilities on
the basis of modern theoretical knowledge, innovative educational
technologies, using the educational and material base of the Department
of Marketing, created on the equipment of the latest generation.
Involvement of business representatives from partner companies in the
training process: GLOBALDIGITAL LLC, WEB-studio "UP WAY",
PARTNERED LLC, UDS SYSTEMS LLC, PROCUREMENT.
PROM.UA LLC, FTD "RETAIL", LLC "PRO-CONSULTING", LLC
«COMPRESSORS INTERNATIONAL», PHARMA-PERSONAL LLC,
REAL DOORS LLC, is aimed at improving professional competencies by
applicants, approaching world requirements in professional
specialization.

4 — Buknananns Ta ouinoBanusa/ 4 - Teaching and Assessment

Bukiaagannga ta
HaBYaHHs/
Teaching and
learning

OCHOBHUMM MiAX0JdaMH JI0 BHKJIaJaHHS Ta HaBYaHHS 3a OCBITHBO-
podeCIHHOI0 MPOrPaMOI0, IO CIIPUSIOTH JOCATHEHHIO MPOTPaMHUX
pe3yabTaTiB  HABYaHHS, €. CTYJCHTOIICHTPOBaHE HABYaHHS,
poOJIEMHO-OPIEHTOBAHE HABYAaHHS; HaBYAHHS 3 BUKOPHUCTAHHSIM
OCBITHIX 1HHOBAaIlIMHMX TE€XHOJIOT1i; 3aJTy4eHHS MPOBITHUX (PaxiBIIiB
y chepi MapKETUHTY Ta MIKHApOIHOMY MapKETHHTY 10 TOCThOBHX
JEKIIA; TMpakTU4YHA  MIAroToBKa. HaBuaHHA  3H1HCHIOETHCS
BIJIMOBIJTHO 710 HABYAJIBLHOTO IUIAHY, B SIKOMY MICTUTBCS 1H(QOpMaIiio




npo Tmepeiik Ta oOCiIr HaBUANbHUX AUCHUIUIIH Ta MNPAKTUYHOI
OiArOTOBKU, (DOPMH MPOBEACHHS HAaBYAJIBHHMX 3aHSATh Ta iX OOCHT,
rpadik HaBYaJIBHOIO Mpolecy, GOpMU MOTOYHOTO 1 MIJCYMKOBOTO
KOHTPOJII0. BUKIanaHHs NpoBOAUTHCS aHTIIIHCHKOI MOBOIO.

The main approaches to teaching and learning according to the
educational and professional program, which contribute to the
achievement of programmatic learning outcomes, are: student-
centered learning; problem-oriented learning; training using
educational innovative technologies; involvement of leading experts
in the field of marketing and international marketing in guest
lectures; Practical training. Training is carried out in accordance
with the curriculum, which contains information about the list and
scope of academic disciplines and practical training, the forms of
conducting training sessions and their volume, the schedule of the
educational process, the forms of current and final control. Teaching
Is conducted in English.

OuinroBanus/
Evaluation

(DOpMaMI/I OIIiHIOBaHHSI pe?;y.]IBTaTiB HaBYaHHA €. [OTOYHUU
KOHTPOJIb 3HaHb; €K3aMeH; TU(epeHIIHOBaHUHN 3aTIK. 3 HABYAIbHUX
JII/ICIII/II'IJ'IiH, 1o 3aBCPIIYIOTHCA CK3aMCHOM, Hi}lcyMKOBe
OLIIHIOBAHHS 3HAHb 3/100yBayiB BUILOT OCBITH BPaxoBYeE Pe3yibTaTH
MIOTOYHO1 yCHiHIHOCTi Ta CK3aMCHY, 3 HABYAJBbHHUX J]I/ICIII/IHJIiH, 100(0]
3aBEpIIYIOThCA  OU(EepeHIliioBaHUM  3aJiKOM -  pe3yJbTaTu
MOTOYHOT0 KOHTPOoJIt0. OI1iHIOBaHHS 3/1IHCHIOEThCS 3a 100-0a1pbHOI0
IIKaJI0K0. YHIBEPCUTET BU3HAE PE3yIbTaTU HABYAHHS, OTPHMaHI y
HeopManbHii/iHhopManbHiii  ocBiTi. HasgBHICTH  CBIZONTB 1
cepTudikaTiB MPO YCHINIHE 3aBEPIICHHS TAaKWX OHJAWH KypCIB
pO3MIISAAETBCA Ha TpeaMmeT ixX BiamosimHocTi Kpeautam €KTC,
KOMIICTCHTHOCTAM Ta IIPOrpaMHUM PC3YyJIbTdTaM HAaBUYaHHA.

The forms of assessment of learning outcomes are: current control of
knowledge; Exam; differentiated test.

For academic disciplines that end with an exam, the final assessment
of the knowledge of higher education applicants takes into account
the results of current academic performance and the exam; in
academic disciplines that end with a differentiated test - the results
of current control.

Assessment is carried out on a 100-point scale.

The university recognizes learning outcomes obtained in non-
formal/informal education. The availability of certificates and
certificates of successful completion of such online courses is
considered for their compliance with ECTS credits, competencies and
program learning outcomes.

AxageMivHi
npasa
BUITYCKHUKIB/

MatoTh mpaBo MPOJOBXKUTH HABUYAHHA HA TPEThOMY (OCBITHBO-
HAyKOBOMY) piBHI BHIIO1 ocBiTH. HaOyTTs nonaTkoBUX KBamidikarii
B CUCTEMI MICISIUIIIOMHOT OCBITH.




Academic rights
of graduates

They have the right to continue their studies at the third (educational
and scientific) level of higher education. Acquisition of additional

gualifications in the system of postgraduate education.

5 — [IpuaaTHicTh BUNMYCKHUKIB 10 NPALEBIANITYBAHHS TA MOJAJBIIOT0 HABYAHHS/
5 — Graduates' suitability for employment and further education

HpupaTHicTh
10 mpaue-
BJIAITYBaHHsI/
Suitability

to employment

BunyckHUKH OTpUMYIOTh MOKJIMBICTh MpAlEBIAIITYBaHHSA Ha
BITUM3HSHUX T4 MDKHAPOJIHUX MIAMPUEMCTBAX (OpraHizaiisx,
yCTaHOBax) PIi3HUX (POpM BIACHOCTI B OO0JACTI MApKETUHTY Ha
nocajax, BHU3HAYEHUX UYMHHOI peAakiiero HarmioHaibHOTO
knacudikaropa Ykpainu: Kiacudikarop npodeciit (JIK 003:2010)

B MEXKaxX BIAITOBIAHOI CIIEI[IaJIbHOCTI Ta 001MMAaTH MOCaJM B 1HIIMX
CEKTOpax €KOHOMIKH.

Graduates get the opportunity to find employment at domestic and
international enterprises (organizations,

institutions) of various forms of ownership in the field of marketing
in positions determined by the current edition of the National
Classifier of Ukraine: Classifier of Professions (DK 003:2010)
within the relevant specialty and hold positions in other sectors of the
economy.

6

— PecypcHe 3a6e3neuenHsi peatizaunii mporpamu/

6 — Resource support for the implementation of the program

Kaapose
3a0e3neveHHs/
Staffing

Peamnizariro OIIII 3a6e3neuyroTh HAYKOBO-TIEJArOT14HI TPAIliBHUKH,
SK1 MarOTh HayKOBHUH CTyIiHb, HAyKOBa Ta mpodeciiiHa aKTUBHICTh
akuxX  BigmoBimae  JlieH31WHMM ~ yMOBaM,  3aTBEP/KCHHM
[ToctanoBoro KaGinery minicTpiB Yikpainu Ne 1187 Big 30.12.15 p.
(y pemaxii Big 20.06.2021) «IIpo 3atBeprxenns JlineH31iHUX YMOB
MPOBAXKCHHSI  OCBITHBOI  JISJIBHOCTI  3aKjadiB  ocBiTH». Jlo
IIPOBEICHHS TOCTHOBUX JICKITIH 3QJTy4alOThCS MPEICTABHUKU O13HECY
y cdepi MDKHApOHOTO MapKETHHTY.

The implementation of the educational program is provided by
scientific and pedagogical workers who have a scientific degree,
whose scientific and professional activity meets the Licensing
Conditions approved by the Resolution of the Cabinet of Ministers of
Ukraine No. 1187 of 30.12.15 (as amended on 20.06.2021) "On
Approval of the Licensing Conditions for Educational Activities of
Educational Institutions". Representatives of business in the field of
international marketing are involved in guest lectures.

MarepianbHo-
TeXHIiYHe
3a0e3meuenus/
Material and
technical ensure

MarepianbHO-TeXHIYHE 3a0e3NeUeHHS OCBITHBOTO  TPOIIECY
(HaBUaJbHI MPUMIIIEHHS, HaBYAIbHA JTa00paTOpisi, MyJIbTUMETIHE
oOasHaHHS TOIIO) BIJAMOBia€E BHMOraM Ta IOTpedaMm 10
MPOBE/ICHHS JCKIIWHUX, MPAKTHYHUX, CEMIHAPCHKUX, Y TOMY YHUCII
B JUCTAHIIITHOMY PEXHMI.

The material and technical support of the educational process
(educational premises, educational laboratory, multimedia




equipment, etc.) meets the requirements and needs for lectures,
practical, seminars, including in remote mode.

Indopmauiiine
TAa HABYAJILHO-
METOAHYHE

3a0e3meuenus/

Informational
and educational
support

Bci qucuumuiiig HaBYalibHOTO TUTaHy 3a0e3nedeHi iHpopMaiiiHiMu Ta
HAaBYaJIbHO-MCTOANYHUMU MaTepianaMH, Yy T.4. MarlOTb JOCTyIl 10
€JIEKTPOHHOT 010,110TeKH Y HIBEpCUTETY, 320€311E€UEHO JIOCTYTI CTYICHTIB
no mepexi I[HrepHer. BiamosinHe iHpoOpMaliiiHE Ta HaBYAJIbHO-
METOIUYHE 3a0€3MIeYeHHs pO3TalllOBaHe Ha OCBITHIM miaTdopmi Google
Classroom.

All disciplines of the curriculum are provided with informational and
educational materials, including access to the electronic library of the
University, students’ access to the Internet is provided. The relevant
information and educational and methodological support is located on
the Google Classroom educational platform.

7 — Axanemiuna MooinbHicTs/ 7 — Academic mobility

HarmionanbHa kpeauTHa MOOUIBHICTH MOKE 3/IIMCHIOBATHUCS 3T1IHO 3

HanionanbHa .. )
KpeAnTHA BHUMOI'aMH ‘{I/IHHOFO. 3dKOHOAABCTBA Ta 3a HAABHOCT1 BI1AIIOB1JHUX
MOﬁiJ’IbHiCTb/ yKH.a'HeHHX 'HO.FOBOPI.B.' . . .
National credit Natlc_)nal credit mobility can b_e ca_rrled out in accordance with the
mobility requirements of the current legislation and in the presence of relevant
concluded agreements.
Misknapoana MixHapoaHa KpeIuTHa MOOIIBHICTh MOXKE 311iﬁCHIOBe.1TI/I.C;1 3Fi:IIHO 3
KpeuTHA BUMOI'aMH ‘{I/IHHOFO. 3aKOHOAAaBCTBA Ta 34 HAABHOCT1 B1JIIOB1IHUX
MOﬁiJ’IbHiCTB/ YKIIaACHUX OOT'OBOPI1B.

International
credit mobility

International credit mobility can be carried out in accordance with
the requirements of the current legislation and in the presence of
relevant concluded agreements.

HaBuannsi
iHO3eMHMX
3100yBaviB BUILLIOI
ocsitn/ Training of
foreign applicants

[HO3eMHMM 3/100yBayaM BHIIOi OCBITH TapaHTYIOThCS BCl IpaBa Ta
CB0O0O/IM, Y BIAMOBIAHOCTI 10 YUHHOT'O 3aKOHOJABCTBA Y KpaiHH.

Foreign applicants for higher education are guaranteed all rights

for higher . . o !
g and freedoms, in accordance with the current legislation of Ukraine.
education
8 - Ilporpamui xkommeteHTHOCTI/ 8 - Program competencies
3MaTHICTH PO3B’SA3yBaTH CKIQAHI 3a7adi 1 mpoOmemu B cdepi
MapKeTUHTY B mpodeciiiHiil TisTbHOCTI a00 y TpoIeci HaBYaHHS, IO
InTerpanbna nependavae MpoBEICHHS JTOCIIKEHb Ta/a00 3TIMCHEHHS 1HHOBAIIIA Ta
KOMIIETEHTHICTh | XapakTepU3yEThCs HEBU3HAYEHICTIO YMOB 1 BUMOT.
/ Integral Ability to solve complex tasks and problems in the field of marketing in
competence professional activities or in the process of training, which involves
conducting research and/or implementing innovations and is
characterized by uncertainty of conditions and requirements.
. 3K1. 3gaTHicTh npuiiMaTH OOTPYHTOBAHI PIIIICHHS.
3arajabHi ¢ P Py p

GC1. Ability to make informed decisions.




komneTeHTHOCTI | 3K2. 31aTHICTE reHepyBaTH HOBI 111€1 (KPEaTUBHICTB)
(3K)/ GC2. Ability to generate new ideas (creativity)
General 3K3. 3patHICTh OLHIOBaTH Ta 3a0e3MedyBaTd SIKICTb BUKOHYBAHUX
Competence POOIT.
(GO) GCa3. Ability to evaluate and ensure the quality of the work performed.
3K4. 3natHicTh A0 ajanTarlii Ta Aii B HOB1M cUTYyaIli.
GC4. Ability to adapt and act in a new situation.
3KS5. HaBuuku Mi>KOCOOUCTICHOT B3a€MOIII.
GC5. Interpersonal skills.
3K6. 3natHicTh 10 MOIIYyKY, 0OpoOJieHHs Ta aHamizy iHQopmauii 3
PI3HUX JKepe.
GC6. Ability to search, process and analyze information from various
sources.
3K?7. 31aTHICTh BUSBIATH 1HILIATUBY Ta M1ANPUEMIIUBICTD.
GC7. Ability to take initiative and entrepreneurship.
3K8. 3natHicTh pO3pOOIATH MPOEKTH Ta YIPABIISTH HUMHU.
GC8. Ability to develop and manage projects.
3K9. 3nmarHICTh CcamMOpO3BUBATHCS Ta CaMOBIOCKOHATIOBATUCS
YIPOIOBK KUTTS.
GC9. The ability to develop and improve oneself throughout life.
3K 10. 3gaTHICTh YXBaJIIOBATH PIlLICHHS, JOTPUMYIOUYUCH MIPUHIUITY
HEMPUITYCTUMOCTI ~ KOpyniii Ta Oyap-IKUX I1HIIMX IIPOSIBIB
CYCHUIBHOT Ta aKaJeMIdyHOT HeJOOPOYECHOCTI.
GC 10. Ability to make decisions adhering to the principle of
inadmissibility of corruption and any other manifestations of public
and academic dishonesty.
CK1. 3patHICTh JIOTIYHO 1 TIOCTIOBHO BIATBOPIOBATH Ta
3aCTOCOBYBATH 3 HAHHSI 3 HAWHOBIIIKUX TEOP1i, METO/IB 1 TPAKTUYHUX
NPUHOMIB MapKETHHTY.
SC1. Ability to logically and consistently reproduce and apply the
latest theories, methods and practical technigues of marketing.
CK2. 3naTHiCTh KOPEKTHO IHTEPIPETYBATH PE3yJIbTaTH OCTaHHIX
CrneniajabHi TEOPETHYHUX JOCIIKEHb Y cdepl MapKETHHTy Ta TPaKTHKHA IX
(paxoBi) 3aCTOCYBaHHS.
kommneteHTHOCcTi | SC2. Ability to correctly interpret the results of the latest theoretical
(CK)/ research in the field of marketing and the practice of their
Special application.
(professional) CK3. 3paTHiCTh 70 NPOBEJACHHS CaMOCTIHHUX JOCTIIKEHb Ta
Competence iHTEpIpeTallii ix pe3yJabTaTiB y cdepi MapKETHHTY.
(SC) SC3. Ability to conduct independent research and interpret their

results in the field of marketing.

CK4. 3naTHicTh 3aCTOCOBYBATH TBOPUYHH MIIXi/T 10 poOOTH 32 paxom.
SCA4. Ability to apply a creative approach to work in the specialty.

CKS5. 3parHicTs 10 MIarHOCTYBaHHS MAapKETHHIOBOI iSUTBHOCTI
PUHKOBOTO CyO’€KTa, 3/A1MCHEHHS MApKETUHIOBOIO aHali3y Ta
IPOTHO3YBaHHI.




SC5. Ability to diagnose the marketing activity of a market entity, carry
out marketing analysis and forecasting.

CK6. 3natHicTh 00MpaTH 1 3acTOCOBYBaTH €(EKTUBHI 3aco0u
YIOPaBIIHHS MapKETUHIOBOIO JISUIBHICTIO PUHKOBOrO Cy0’€KTa Ha
PiBHI OpraHizauii, DiAPO3LTy, TPYIH, MEPEXI.

SC6. The ability to choose and apply effective means of managing the
marketing activities of a market entity at the level of an organization,
division, group, network.

CK7. 3paTHICTh po3poOJATH 1 aHali3yBaTU MApKETHHIOBY
CTpaTerilo pPHUHKOBOro cy0’ekTa Ta NUIAXM 11 peamizauii 3
ypaxyBaHHSIM MDK(YHKI[IOHaJTbHUX 3B’ A3KIB.

SC7. Ability to develop and analyze the marketing strategy of a
market entity and ways to implement it, taking into account
interfunctional relationships.

CKS8. 3patHictb (opMyBaTH CUCTEMY MAapKETHHIY PHUHKOBOIO
cy0’ekTa Ta OILIHIOBATH PE3YJbTATUBHICTh 1 €(EKTUBHICTH ii
(GyHKIIOHYBaHHSI.

SC8. Ability to form a marketing system of a market entity and
evaluate the effectiveness and efficiency of its functioning.

CK9. 3naTHicTh 3/1MCHIOBATH Ha HAJEKHOMY PIBHI TEOPETHYHI Ta
MPUKIIAJIHI JTOCHTIJDKEHHS y cpepl MApKETHHTY .

SC9. Ability to carry out theoretical and applied research in the field
of marketing at the appropriate level.

CK10. 3paTHICTh BHKOPHCTOBYBATU cydacHi iH(opmamiiHi 1
KOMYHIKAIIIiHI TEXHOJIOTIi B YIIPaBJIiHHI MapKETUHTOBOKO ISUTEHICTIO
Ha HAIlIOHAJILHOMY Ta MIKHAPOJIHOMY PIBHSIX.

SC10. Ability to use modern information and communication
technologies in the management of marketing activities at the national
and international levels.

CK11. 3patHICTH 10 PO3YMIHHS TJI00ATBHOTO KOHKYPEHTHOTO
Cepe/IoBUIIIA 1 PUHKOBHUX I1HHOBAIM Ta 3MIHCHEHHS MapKETHHTOBHX
JOCTDKEHh 3apyODKHUX PHHKIB TOBapiB 1 TIOCAYT 3 METOHO
3a0e3nedYeHHsT e(EKTUBHOI MapKETUHIOBOI JISIBHOCTI PHUHKOBOTO
cy0’eKTa B Kpoc-(PyHKIIIOHATLHOMY PO3pi3i.

SC11. Ability to understand the global competitive environment and
market innovations and to carry out marketing research of foreign
markets for goods and services in order to ensure effective marketing
activities of a market entity in a cross-functional context.

9 — IporpamHi pe3yabTatn HaBuauHs (ITPH)/ 9 - Program Learning Outcomes (PLO)

ITPH 1. 3naTté i BMITH 3aCTOCOBYBATH y MPAKTUYHIN MISIILHOCTI Cy4acHI MPUHITUIIH,
TeOopii, METOIH 1 MPAKTUYHI TPUHOMH MapKETHHTY.

PLO 1. To know and be able to apply modern principles, theories, methods and practical
techniques of marketing in practical activities.

IMPH 2. Bwmitu aganTyBaTH i 3acTOCYBaTH HOBI JIOCSATHEHHS B TEOpil Ta MpPaKTHIIL
MapKETUHTY JIJIsl IOCSITHEHHS KOHKPETHUX 11JIEH 1 BUPIIICHHS 33]1a4 PUHKOBOT'O Cy0’ €KTa.




PLO 2. To be able to adapt and apply new achievements in the theory and practice of
marketing to achieve specific goals and solve the problems of a market subject.

IIPH 3. TInanyBatu 1 3A1iCHIOBATH BJIACHI JHOCIIHKEHHS Y cepl MapKETUHTY, aHaJlI3yBaTh
Horo pe3ysbTatd 1 OOIPYHTOBYBaTH yXBaJICHHS €(EKTHMBHUX MAapKETUHIOBHUX pIlLIEHb B
YMOBaX HEBU3HAUEHOCTI.

PLO 3. Plan and carry out their own research in the field of marketing, analyze its results and
justify the adoption of effective marketing decisions in conditions of uncertainty.

ITPH 4. BmiTu po3po0iaTi CTpATEriio 1 TAKTUKY MapKETUHTOBOI AISTIBHOCTI 3 ypaxXyBaHHSIM
KpOC-(QYHKIIOHAIBHOTO XapakTepy ii peasi3arlii.
PLO 4. Be able to develop a strategy and tactics of marketing activities, taking into account
the cross-functional nature of its implementation.

IIPH 5. Ilpe3enTyBaTH Ta OOroBOPIOBaTH pPE3YJbTATH HAYKOBUX 1 MPHUKIAJIHHUX
IIOCJIiII)KCHB, MAapKCTUHT'OBUX HpOGKTiB ACPIKABHOIO Ta iHO3eMHOIO MOBAaMHU.

PLO 5. Present and discuss the results of scientific and applied research, marketing
projects in the state and foreign languages.

ITPH 6. Bwmitu mijBuiiyBaTi e(heKTUBHICTH MAPKETUHIOBOI JIsUTBHOCTI PUHKOBOT'O Cy0’€KTa
Ha PI3HUX PIBHAX YIPABIIHHS, PO3POOJISATH MPOEKTU y cepl MAPKETUHTY Ta YIPABISITH
HHUMH.

PLO 6. Be able to increase the efficiency of marketing activities of a market entity at different
levels of management, develop and manage projects in the field of marketing.

ITPH 7. Bwmitu dopmyBaTH 1 BIOCKOHATIOBATHA CUCTEMY MAPKETUHTY PUHKOBOIO CY0 €KTa.
PLO 7. To be able to form and improve the marketing system of a market subject.

ITPH 8. BuxopucTOBYBaTH METOJM MI>XKOCOOUCTICHOI KOMYHIKAIlli B XOJ1 BUPIIICHHS
KOJIEKTHUBHUX 3aJ1a4, BEJICHHS MIEPEroBOPIB, HAYKOBUX JUCKYCIH y chepi MApKETUHTY.
PLO 8. Use methods of interpersonal communication in the course of solving collective
problems, negotiations, scientific discussions in the field of marketing.

ITPH 9. Po3yMiTu CyTHICTh Ta OCOOJIMBOCTI 3aCTOCYBaHHSI MAPKETHHIOBHX 1IHCTPYMEHTIB Yy
TpOIIeCi IPUUHATTS MAPKETHHTOBHUX PIIIICHb.

PLO 9. Understand the essence and features of the use of marketing tools in the process of
making marketing decisions.

ITPH 10. O6rpyHTOBYBaTH MapKETHHTOBI PIIICHHS HA PiBHI PHUHKOBOTO CyO’€KTa 13
3aCTOCYBAHHSM CYYaCHHUX YIPABIIHCHKUX MPUHITUITIB, MiAX0/1B, METOIIB, IPUHOMIB.
PLO 10. To substantiate marketing decisions at the level of a market entity using modern
management principles, approaches, methods, technigues.

IMIPH 11. BukopucTOBYBaTH METOIM MAapKETHHIOBOTO CTPATETIYHOTO aHaNi3y Ta
IHTEpIpEeTyBaTH WOr0 PE3yibTaTH 3 METOI0 BJIOCKOHAJICHHS MAapKETWHTOBOI MISUTHHOCTI
PHHKOBOTO Cy0’€KTA.

PLO 11. Use the methods of marketing strategic analysis and interpret its results in order to
improve the marketing activities of the market entity.

IMPH 12. 3piiicHioBaTH iarHOCTYBaHHsS Ta CTpaTeriyHe W OMEpaTUBHE YIPABIIHHSI
MapKETHHTOM 3317151 PO3POOKH Ta peaizailii MapKEeTUHTOBHUX CTPATETiH, TIPOEKTIB 1 IPOTpam.
PLO 12. Carry out diagnostics and strategic and operational marketing management for the
development and implementation of marketing strategies, projects and programs.

ITPH 13. KepyBatu MapKeTHHTOBOIO MisUIbHICTIO PUHKOBOTO CYy0’€KTa, a TAaKOX HOTO
1JIPO3/LIIIB, TPYII 1 MEPEXK, BU3HAUATH KPUTEPIi Ta MOKA3HUKHU 1i OI[IHIOBAHHSI.




PLO 13. To manage the marketing activities of the market entity, as well as its divisions,
groups and networks, to determine the criteria and indicators for its evaluation.

IIPH 14. ®opmyBaT MapKETHMHIOBY CHCTEMY B3a€MO/li, OyayBaTH IOBIOCTPOKOBI
B3a€MOBMHTI1IHI BIIHOCUHU 3 IHIIUMU Cy0’€KTaMH PUHKY.

PLO 14. To form a marketing system of interaction, to build long-term mutually beneficial
relationships with other market subjects.

ITPH 15. 306upatu HEOOX1/1HI AaH1 3 PI3HUX JHKEPEII, 00OpOOIIATH 1 aHAJII3yBaTH 1X PE3yJIbTaTh
13 3aCTOCYBaHHSIM Cy4aCHMX METOIB Ta CHELIaTi30BaHOI0 MPOrPaMHOT0 3a0€3MeYEHHS.
PLO 15. Collect the necessary data from various sources, process and analyze their results
using modern methods and specialized software.

IIPH 16. Jlisti, 1OTpUMYIOYUCH TPUHIIMIY HEMPUITYCTUMOCTI KOPYMIi Ta OyAb-IKUX
IHIIMX MPOSIBIB CYCHIBHOI Ta aKaIeMI4HO1 HeJOOPOUECHOCTI.

PLO 16. To act in accordance with the principle of inadmissibility of corruption and any
other manifestations of public and academic dishonesty.

IIPH 17. BukopuctoByBatd cydacHi 1H(GopMaliifHl 1 KOMYyHIKaI[iifHI TEXHOJIOTII B
yTpaBJliHHI MAPKETUHIOBOIO JIISUTBHICTIO Ha HAI[IOHAJIbHOMY Ta MI>KHAPOJIHOMY PIBHSIX.
PLO 17. To use modern information and communication technologies in the management of
marketing activities at the national and international levels.

ITPH 18. [IpuiimaTu 0OTpyHTOBaHI pillieHHs 3 TUTaHb BUOOPY MapPKETUHTOBOI CTpaTerii MpH
pOOOTI Ha 3apyOIKHOMY PHHKY.

PLO 18. Make informed decisions on the choice of a marketing strategy when working in a
foreign market.

I1. ®opma BUNYCKHOI aTecTaIlii 3100yBaviB BUIOI ocBiTH/
Form of final certification of applicants for higher education

®opmu arecTamii
3100yBa4iB BULION
oCBIiTH

Forms of attestation
of higher education

ATecrariiss MaricTpiB 3 MapKEeTUHTY 3IIHCHIOETBCS Yy (opMi
myOJIIYHOTO 3aXUCTy KBai(iKaIiiHoi poOoTH.

Certification of masters in marketing is carried out in the form
of public defense of qualification work.

applicants

Bumoru 10

kBaJiikaniiHol Kpamidikamiitna pobGota Mae mnepeadadaTd po3B’s3aHHS

podoTu CKJIQJHOTO CIIeIialli30BaHOTO 3aBAaHHs a00 mpobieMu y chepi
CydyacHOTO MAapKEeTHHTY, IO mepeAadadaloTb  IPOBEICHHS
TOCIIIKEHHS Ta/abo 301HCHEHHS 1HHOBAII 1

XapaKTepU3yIOThCS HEBU3HAYCHICTIO YMOB 1 BUMOT.
Ksamidikamiiina po6oTra HE MOBHHHA MICTHTH aKaJIeMIdYHOTO
iariaty, y TOMy YHCJI HEKOPEKTHHUX TEKCTOBHX 3all03UYCHb,
dabpukarii Ta ¢paapcudikarii.

Kpamigikamiina pobGota Mae OyTu ONPUIIOJHEHA Ha
odimiiHOMY caifTi JlepkaBHOTO yHIBEpCUTETY iHGOpPMAITiitHO-
KOMYHIKalliIlHMX ~TEXHOJIOTii abo po3milieHa B WOTro
peno3uTapii.




Requirements for
qualification work

OnpuntogHeHHs  kBajiikamifHuX poOIT, MO MICTATH
iHpopmalito 3 OOMEXKEHHM JOCTYIOM, 3IIMCHIOETHCS Y
BIANOBIJHOCTI 1O BUMOT YMHHOI'O 3aKOHOJaBCTBA.
Qualification work should provide for the solution of a complex
specialized task or problem in the field of modern marketing,
which involves research and/or implementation of innovations
and is characterized by uncertainty of conditions and
requirements.

The qualification work must not contain academic plagiarism,
including incorrect text borrowings, fabrication and
falsification.

The qualification work must be published on the official
website of the State University of Information and
Communication Technologies or posted in its repository.
Publication of qualification papers containing information
with limited access is carried out in accordance with the
requirements of the current legislation.




II1. Iepenik KOMIOHEHT OCBiTHLO-MpodeciiiHoi mporpamu/
List of components of the educational and professional program

KomnoneHTH 0CBiTHBOI IpOrpamu Kinbkicts ®opma
(HaBYANBHI IUCHUILIIHH, KYPCOBI MPOEKTU (POOOTH), TPAKTUKH, | KPEAUTIB | MIICYMKOBOTO
Kon u/n I
Code n/a KBam(b_lKaumHa pobota) o Numbgr KOHTPOJIO
Components of the educational program (academic disciplines, | of credits Form
course projects (works), internships, qualification work) final control
Ooos’s3koBi komnonenTu OIl/ Mandatory components of the EP
Iuka 3araasnoi miaroroku / General training cycle
3K15.1.01 | Oprani3ariist IpoBEAEHHS HAYKOBUX JIOCITIHKEHb Y MDKHAPOJHOMY 3 Tnd.3an
GC15.1.01 | mapkerunry / International Marketing Research T
3K15.1.02 | ludposa rnobdanpHa eKOHOMIKA/ 4 Exsame
GC15.1.02 | Digital Global Economy
3K15.1.03 | TexHonorii MDKKYJIBTYpHOI KOMYHIKaIii/ 3 Tndy.san
GC 15.1.03 | Intercultural communication technologies T
Bceboro 3a koM 3araabHoi niarorosku/Total by general training cycle 10 -

Luka npodeciiinoi Ta mpakTuunoi minrorosku/ Cycle of professional and practical training

HaBuaabhi nucuumutinm npogeciiinoi minroroskun/ Academic disciplines of professional training

I1L15.2.01 Oninka eheKTHBHOCTI MapKETUHIOBHUX PIlLIEHb HA MI>KHAPOTHUX Hud.3am./
A punkax /Evaluation of the effectiveness of marketing decisions 4 Diff.test
PT.15.201
on world markets
IMM1.15.2.02 | MixuapoaHa komepitiiina jorictuka /Operations and Supply 4 Jud.3an./
PT.15202 | Chain Management Diff.test
II1.15.2.03 | AHaii3 Ta oLiHKa KOH FOHKTYpH cBiTOBOro puHKy/ Analysis and 4 Ex3amen/
PT.15203 | assessment of the Global Market situation Exam
IMM1.15.2.04 | Iudposi TexHOIOTIT Y MIKHAPOAHIA TOPTiBII 1 MApKETHHTY / 4 Ex3amen/
PT.15.204 | Digital technologies in International Trade and Marketing Exam
IMT1.15.2.05 | MixuapoHe yrpasiaiaas mapketuarom / International 4 Ex3amen/
PT.15.205 | Marketing Management Exam
[11.15.2.06 | Crparerii mixkaapoanoro Mmapketunry/ International Marketing 4 Ex3amen/
PT.15.206 | Strategies Exam
IM1.15.2.06.1] KypcoBa po6ota 3 nucuurmuiinu Ctparterii Mi>KHapOIHOTO 1 Jud.3an./
PT.15.206.1 | mapkerunry/ International Marketing Strategies Diff.test
IIpakTuuna miaroroska/ Practical training

[1IL15.2.07 15 Hud.3am./
PT.15.207 | Ilepenmumnomua npaktuka / Pre-diploma Practical Training Diff.test

Bceboro 3a mukiiom npodeciitnoi Ta npakTuuHoi migrorosku/ Total by 38 i

cycle of professional and practical training

Arecrauis/ Certification

IMM1.15.2.08 | Keamidikamifina (Mmarictepcbka) pobora / Qualification 15 3axuct/
PT.15.208 | (Master's) Thesis Defend
3araJjbHHUii 00csAT 000B’I3KOBUX KOMIIOHEHTIB / 65 i

Total volume of mandatory components

Buoipkosi ocBiTHi komnonenTn (OK) OII/ Selective educational components (EC) EP

) Ha Bu0ip 3100yBaua Buoi ocsitu / At the choice of the o5 Hud.3amn./
applicant for higher education Diff test
3araabHmuii 06csir BUOiproBuX KommnoHeHT / Total volume of sample o5 )
components:
3ATAJIBHAN OBCSAT OCBITHBOI MPOTPAMM/ 90 -

TOTAL VOLUME OF THE EDUCATIONAL PROGRAM




V. CTpykTypHO-JI0TiuHa cXeMa oCBiTHBO-TIpodeciiiHoi mporpamm/
Structural and logical scheme of the educational and professional program

1 cemecTtp | | 2 cemecTp | | 3 cemecTp |

Oprani3ailis MPOBEACHHS HAYKOBHX
JOCTIKEHb Y MDKHAPOTHOMY
MapkeruHry / International Marketing

Crparerii MDKHapOJHOTO

MmapketuHry/ International Marketing
Research (3) Strategies (4)
Ludposa rnodanbua Kypcosa po6ora / Course Paper (1)
exonoMika/Digital Global Economy
4)
Jucyunnina 6inbHo2o 6ubopy || TlepenaumioMHa pakTHKa /
T . . cmyoenma/Discipline of free choice Pre-diploma Practical
eXHOJIOT1i MDKKYIIBTYPHOL of the student (5 ..
komyHikauii/ Intercultural ®) Training (15)
communication technologies (3)

OriHka eheKTHBHOCTI
MAapKEeTHHTOBUX PIllIeHb Ha

Mi}_KHaPOHHHX [ITAETED Jucyunnina ginbHo2o 6ubopy
/Eval_uauon of the effectiveness of emydenma/Discipline of free choice
marketing decisions on world markets of the student (5)
Q)

MiKHapoHa KOMepI[iliHa JIOTICTHKA l

/Operations and Supply Chain
Management (4)

Jlucyunnina 8inbHoz2o eubopy
cmyodenma/Discipline of free choice

of the student (5)

AHairi3 Ta oLiHKa KOH  IOHKTYpH
cBiToBoro puHKy/ Analysis and
assessment of the Global Market
situation (4)

KBami¢ikamiitaa

Jucyunnina ginono2o eubopy — .
cmyodenma/Discipline of free choice (Marl_c 'Fep(fLKa) pO60Tf1 /
I{rdpoBi TEXHOIIOTIT Y MiXKHAPOIHIM of the student (5) Quialifi Catl(?n (Master's)

Toprisni i Mapketunry / Digital Thesis (15)

technologies in International Trade
and Marketing (4)

Jucyunnina 6inoHo2o 6ubopy

MiKHapOaHEe YIpaBIiHHS cmyoenma/Discipline of free choice
MapkeTuHrom / International of the student (5)

Marketing Management (4)

OOOB’S3KOBI KOMIIOHEHTH LMKy 3arajbHOl MiAroToBKH/
Mandatory components of the general training cycle

OO00B’s13KOB1 KOMITOHEHTH [UKITY TIPOQeCiitHOl miaroToBku/
Mandatory components of the professional training cycle

OCBITHI KOMIIOHEHTH 32 BUOOPOM 37100yBava BHIOI OCBiTH/
Educational components at the choice of the applicant for
higher education




V. MaTpuus BiIOBITHOCTI NPOrPaAMHHUX KOMIIETEHTHOCTE
KOMIIOHEHTaM OCBiTHLO-TIpodeciiinoi mporpammu/
Matrix of correspondence of program competencies

components of the educational and professional program

3K 15.1.01
GC 15.1.01

3K 15.1.02
GC 15.1.02

3K 15.1.03
GC 15.1.03

11 15.2.01
PT 15.2.01

ITIT 15.2.02
PT 15.2.02

I1T 15.2.03
PT 15.2.03

I111 15.2.04

PT 15.2.04

[T 15.2.05
PT 15.2.05

[T 15.2.06
PT 15.2.06

I11I1 15.2.07
PT 15.2.07

I111 15.2.08

PT 15.2.08

InTrerpaibna
KOMIIETEeHTHICTh

Integral
competence

3K1/GC1

3K2/GC?2

3K3/GC3

3K 4/GC 4

3K5/GC5

3K 6/ GC 6

3K7/ GC7

3K 8/ GC8

3K9/GC9

3K 10/ GC 10

CK1/SC1

CK 2/SC2

CK3/SC3

CK 4/SC4

CK 5/SC5

CK 6/ SC 6

CK7/SC7

CK 8/SC8

CK 9/SC9

CK 10/ SC 10

CK11/SC11




VI. MaTtpuus 3a0e3ne4eHHs NporpamMHux pe3yjbratiB Hauyanuda (IIPH)

BiIIOBITHUMH KOMIIOHEHTAMH OCBITHBLOI IporpamMu/

Matrix of Providing Program Learning Outcomes (PLO) with the
appropriate components of the educational program

IMPH 1/PLO 1

IMPH 2/PLO 2

IMPH 3/PLO 3

IPH 4/PLO 4

IMPH 5/PLO5

IMPH 6/PLO 6

IMPH 7/PLO 7

IMPH 8/PLO 8

IMPH 9/PLO 9

ITPH 10/PLO 10

IMPH 11/PLO 11

ITPH 12/PLO 12

ITPH 13/PLO 13

ITPH 14/PLO 14

IMPH 15/PLO 15

ITPH 16/PLO 16

IMPH 17/PLO 17

ITPH 18/PLO 18

3K 15.1.01
GK 15.1.01

3K 15.1.02
GK 15.1.02

3K 15.1.03
GK 15.1.03

IIIT 15.2.01
PT 15.2.01

ITIT 15.2.02
PT 15.2.02

ITIT 15.2.03
PT 15.2.03

ITIT 15.2.04
PT 15.2.04

ITIT 15.2.05
PT 15.2.05

ITIT 15.2.06
PT 15.2.06

11T 15.2.07
PT 15.2.07

ITIT 15.2.08
PT 15.2.08

I'apaHT oCBiTHBOI Mporpammu
JOIIEHT Kadepr MAPKETHHTY
HaBuanpHO-HayKOBOTO IHCTUTYTY
MEHEKMEHTY Ta TiIPUEMHHIITBA,

KaHJW1aT €KOHOMIYHUX HAyK, JOLICHT

Guarantor of the educational program
Docent of the marketing department

of the Educational and Scientific Institute of
Management and Entrepreneurship,
PhD in Economics, docent

?Fk/ " Beponika JAPUYK

Veronika DARCHUK




