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| Ha kadenpe rotoBaT Crneumanncros B
| obnactu 3HaHu 07 «YnpaBneHue u
aAMMHUCTPUpPOBaHMue» 1o
obpa3oBaTesnibHbIM YPOBHSAM 6akanaBp U
MarmcTp no cneuunansHoctu 075 -
«MapKeTUHr»

%j\mzizmm Kagedpa mapkemuHea co30aHa 1

anpens 2016 200a kak eblnyckarouwasl
———3 o cneuyuanbHocmu 075 - «MapkemuHa »

Department of marketing
esteblished on 2016 and trains
specialists on speciality 075-
"Marketing”

At the Department of Marketing the training of specialists in
the field of knowledge 07 "Management and Administration”

at the educational levels of the Bachelor and Master from

the specialty 075 - "Marketing”



Mapkemornoz -o0uH u3 eakHeUwux crneyuasiucmos e J1lobom coepemMeHHOM 6u3Hece.
Om e2o pabomsbi 3asucum KOMMepYecKull ycriex npeonpusimusi, ro3momy
aghghekmusHocmb pabombl MapkKemoJsio2a -80rMPoC XU3HU U cMepmu Onsi robol

koMnaHut. = A marketer is one of the most important specialists in any modern business.

From his work depends on the commercial success of the company, and the
effectiveness of the marketer - the question of life and death for any company.

lToasmomy Mmapkemorsio2u ce200Hs1 Heobxodumbl Jsiroboll ¢hupme, 3auHmMepecoeaHHoU 8
npodsuxeHuu u cbbime ceoel npodykyuu. Omdesnbl MapkemuHaa ecmb 8 6aHKax,
NPOMbIWIEeHHbIX XO0s1I0UH2ax, mopaoebix upmax. Mapkemosnioau eocmpeboeaHbl U 8
creyuasiu3upoeaHHbIX KOHCaslImMUH208bIX KOMIAaHUSIX, KOmopbie rnpedocmassisiiom
ycryau no rnpoeedeHuUr0 MapkKkemuH208bix uccriedogaHudl.

Therefore, marketers today are needed by any company interested in promoting
and marketing their products. Marketing departments are in banks, industrial
holdings trading firms. Marketers are also in demand in specialized consulting
companles that provide marketing research services.

B PA3BUTbIX CTPAHAX HA OOMKHOCTAX, CBA3AHHbIX C MAPKETUHIOM, PABOTAIOT OT 25%
A0 30% BCEX PABOTHUKOB CEKTOPA 3KOHOMWUKM.
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In developed countries from 25% to 30% of all employees of the economic sector

are working in related positions with marketin



A GRADUATE MARKETER CAN WORK IN POSITIONS: j

AVNPEKTOP PEKIaMHO-
NMHEOPMALIMOHHOTO areHTCTBa
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Xopowuti mapkemoriog -3mo «MyfbmuuHcmpymeHmasnucmy». OH dormkeH obrniabamb
JI02UYECKUM MbILUNIEHUEM, HadblKaMu OBWEHUSI, 3TTIEKMPOHHOU KoMMepuuel U 311eKMPOHHbLIM
OOKyMeHmMoobopomom, yMeHue arlyboKo aHanu3uposams UHGopmauuro U Oername 6bI800bI,
YMEHUE UCOMb308amb COBPEMEHHbBIE MapKEMUH208bI€ UHCMPYMEHMbI OfI1 PeUEeHUs
cmpameauyecKux, MeKyuwux U ornepayuoHHbIX 3adad, 20mo8HOCMb K CaMopassumulio,

camopearnusayuu

3mu u dpyesue mpebosaHusi pabomodamernet
OMHOCUMESIbHO KOMIMEMEHUUU 8bIryCKHUKO8

obecriedusaem Kaghedpa MapKemuHaa 60 8peMs
0by4eHusi cmyO0eHmos

...

a marketer needs to have a loglcal thinking, communlcatlon skllls e-
commerce and electronic document management; ability to deeply analyze
information and make conclusions, ability to use modern marketing tools
for solving strategic, current and operational tasks; readiness for self-

development, self-realization
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MpisBuie, iMa Ta
no-6aTbKoOBI
BUKNagaya

BuHorpaanoBa
OneHa
BonogumupiBHa

HaykoBum
CTyniHb, BYEHe
3BaHHSA

0.e.H.,
npoghecop

€BTYyLUEHKO

CepTtudbikauis

A(gﬁ)s it

BonopiHHA

aHMMincbKOK MOBOIO

Intermediate

CERTIFICATE

HaTtans K.e.H., OoueHm s Pre-Intermediate
OnekcaHapiBHa 1
MnaxoTHikoBa T omm—
INlapuca K.e.H., OoueHm ‘ Elementary
OnekcaHgpiBHa T ——

apuyk BepoHika | i S . .
Rap yK Bep K.€.H. Upper-intermediate
MeHapiiBHa ] IS o
OpokiHa HiHna Cepmucpikoearuti cneuianicm Microsoft 3a : :
IBaHiBHA Ltk Hanpsimamu: Dynamics CRM, Power B/ Upper-intermediate
Iptnay Muxanno _

P K.e.H. — e ——— Pre-Intermediate
One Kca HAPOBM“I Kpuws Ouare Dareplon Cepmudgpixam

S i =

Kpvxko Onbra
BanepiiBHa

S B
ujp|E= 2% Microsoft

Elementary
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7

Teacher

Name Surname

Scientific degree,
academic rank

Head of the department

lNMpenopaBaTtenbCKMN cocTtaB Kadenopbl MapKeTUHra

The department of marketing - Department staff

English language
proficiency

Ph. D. (Economics)

Olena . . .

VINOGRADOVA Doctor of Sciences (Economics),| Intermediate
Professor

Nataliia Associate Professor, Pre-Intermediate

YEVTUSHENKO Ph. D. (Economics), docent

Larisa Associate Professor, Pre-Intermediate

PLAHOTNIKOVA Ph. D. (Economics), docent

Veronica Associate Professor, . .

DARCHUK Ph. D. (Economics) Jpperiisrinelee B

Nina DROKINA AEEEEIIE e fesser: Upper-intermediate B2

Mikhail IRTLACH

Associate Professor,
Ph. D. (Economics)

Pre-Intermediate

Olga KRYZHKO

Pre-Intermediate




Marketing research Software

Google forms Canva

Google docs Fotoshop

Google analytics Mlustrator

Google Trends Pablo buffer

‘ Asana Moqups

Wonderlist

MindMap

Mindomo

L g
Janaom

Ha 6as3e naGopatopumn ocyuiecTBnsaeTcs
|peanu3aum| NpPakTU4YeCKOMN cocTaBnAoLlen
o0y4YeHUss CTyOeHTOB:
NpeaoCTaBJIICHUC HABBIKOB IIPUMCHCHU S HOBENNINX

MHCTPYMEHTOB MapKETHUHTA;

¢ IIPCHOCTABIICHUC ITPAKTHYCCKUX YMGHI/Iﬁ ITPOBCACHUA
MAapKCTUHTOBBIX HCCJ’IGI[OB&HHfI;

* opraHuzanus cepTuGpUIUPOBAHHBIX KyPCOB;

¢ OpraHu3alusAa HaquO-HCCHeIIOBaTGHLCKOﬁ pa60TI)I;
¢ IIPCHOCTABJIICHUC KOHCYJIbTAllTHOHHBIX YCIYT I10
BOIIpOCaM OpraHn3alv U COBCPIICHCTBOBAHUA
MapKeTHHFOBOﬁ JACATCIIBHOCTU.

On the basis of the laboratory is carried out the
implementation of the practical component of teaching
students:

- providing skills to use the latest marketing tools;

- providing practical marketing research skills;

Al - organization of certified courses;

- organization of research work;
- providing consulting services on the organization and
improvement of marketing activities.




S NAPTHEPbI KA®E[OPbI

The name of the partner company

BEB-CTYAIA «UPWAY»

TOB «MEOIACAINMOPT»

TOB «UDS CONSULTING»

TOB «EAMNAPTHEP»

TOB «OIOXKWUTAIT OECDKUHC»

TOB «CTPIYKA HOBWH»

THE PARTNERS OF THE DEPARTMENT

Cooperation agreement | Areas of cooperation

Ne101117/10-2017
Ne 56,2017
Nel,/21.2017
Ne 57,2017

Ne19,/2017

Ne5,/2018

Memorandum of

Understanding
Organization of
certification, trainings,
excursions
participation in the
educational process,
participation in
conferences,
providing places of
practice bases,
employment




Unique certification system for | YHMKanbHas cucTtemMa NoaroToBKU C
issuing certificates

B pamkax [OroBopoB O COTPyAHUYECTBe
NpeaycMOTPEHO MONyYeHne CcepTUgUKaTOB:

kypca «CospgaHue KoprnopaTUBHOro camra

Ha 6a3e WordPress wu ero npoaswxeHune»

ot Beb-ctyanm «UpWay»

kypca "Microsoft Dynamics 365 for Beginners

Course (Updates 2018)" ot komnanun Udemy

kKypca «OCHOBbI LM(POBOro MapKeTUHra u
A €ro UHCTPYMEHTbI» Ha OH-NanH nnartdopme
| A ey Grow with Google B nporpamme Digital
CERTIFICATE WO rkSh 0 p

nonyyeHve ceptudukatoB Kypca «MS

TENIEKOMYHIIALA Dynamics CRM Consultant» ot komnanum UDS
;MOEAPA MAPKETHHIY CONSULTING
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YERMAK JULIA
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